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Your  hot  line  to  service 


Dial  a  Barclays  number  and  order  your  medical 
supplies  from  trained  telestaff . 

Your  needs  will  be  assembled  with  speed  and  care  from 
our  vast  stocks  and  quickly  delivered  to  your  pharmacy. 
There  is  a  branch  near  you,  waiting  for  your  call  to-day  ! 
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We'd  like  to 
rub  in  a  few 

facts  about 


J\A 

Deep  Heat  is  bought  by  more  rheumatic,  lumbago  and 
fibrositis  sufferers  than  any  other  muscular  rub  on  the  market. 

Deep  Heat  is  more  heavily  advertised  than  any  other 
muscular  rub. 

Deep  Heat  is  the  only  muscular  rub  to  have  been  selected  by 
the  Scottish  Football  Association  for  the  World  Cup  in  Argentina.  0  ^  *' 

Deep  Heat  will  be  supplied  to  the  England  Athletics  Team  for 

the  1978  Commonwealth  Games  in  Canada.  /  »«    .L  ■  , 

/  Mentnoiatujm 

Deep  Heat  is  on  the  General  Sales  List  and  can  be  placed 
anywhere  in  the  pharmacy. 


EXTR  A  STRENGTH  | 

Deep  Heat.  The  proven  answer  to 
muscular  pain. 
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COMMENT 

Planning  need 

It  is  clearly  good  news  that  the  profession  has  moved  a 
step  nearer  to  a  planned  distribution  of  pharmacies. 
The  main  points  of  a  comprehensive  proposal  drawn  up  by 
the  Pharmaceutical  Services  Negotiating  Committee  and 
the  Pharmaceutical  Society  were  outlined  by  PSNC 
member  David  Coleman  last  Sunday  (p821)  and  hopefully 
there  will  be  sufficient  unanimity  in  the  profession  this 
time  to  persuade  the  Government  to  enact  any  necessary 
legislation. 

The  proposals  have  a  negative — not  to  say 
"protectionist" — side  but  this  would  be  used  to  the  public 
good  in  conjunction  with  positive  incentives  to  encourage 
expansion  of  pharmaceutical  services  into  new  areas. 

The  urgency  and  importance  of  this  expansion  was 
brought  sharply  into  focus  this  week  by  a  Woman's  Own 
survey  (p799)  which  showed  that  the  pharmacist  is 
"a  very  much  under-used  source  of  information." 

The  survey  provided  disquieting  statistics  concerning 
the  help  given  to  patients  by  doctors  concerning  dosage, 
side  effects,  urgent  prescriptions,  drug  interactions 
(particularly  with  OTC  medicines),  etc.  But  the  pharmacist 
can  only  be  on  hand  to  fill  the  gap  if  his  pharmacy  is 
properly  sited  and  viable — and  that  is  a  matter  for  the 
Department  of  Health  to  resolve,  quickly! 


Figureheads 


We  suspect  that  Mr  Coleman's  remarks  stressing  that 
Alan  Smith  constitutes  chemist  contractors'  "paid 
negotiator" — and  we  would  agree  a  very  able  one  at  that 
— may  have  been  in  part  directed  at  our  weekly  columnist 
Xrayser  (p803).  In  fact,  Xrayser  has  already  acknowledged 
Mr  Smith's  function  (April  29,  p659),  but  in  doing  so  he 
argued  that  powerful  leadership  could  only  be  based  on 
public  recognition  of  the  pharmacist's  role.  Every  resource 
should  be  put  into  continuous  and  widespread  programmes 
of  publicity,  he  said,  so  as  to  build  an  informed  public 
opinion  of  the  profession's  work  and  worth. 

It  has  become  evident  since  Miss  Tomison's  departure 
from  the  Pharmaceutical  Society  that  the  membership 
generally  has  welcomed  the  higher  level  of  publicity  the 
profession  is  now  securing,  and  Council's  prompt  action 
in  advertising  for  a  successor  (p799)  obviously  recognises 
the  need  for  the  momentum  to  be  sustained.  But  at  PSNC 
the  need  is  just  as  strong,  as  acknowledged  by  the 
retention  of  public  relations  consultants  and  the  formation 
of  a  publicity  subcommittee. 

Xrayser,  however,  has  highlighted  the  need  for 
"leadership" — which  we  believe  to  be  a  prerequisite  for 
good  publicity.  The  Press  and  television  cannot  interview 
"a  committee",  and  pharmacy  needs  to  have  "strong 
men"  who  can  stand  up  locally  and  nationally  on  its  behalf. 
In  the  case  of  unions  it  may  be  the  general  secretary,  the 
president,  or  both.  Who  it  is  does  not  matter,  but  a 
figurehead  with  popular  support  is  demanded  if  both  the 
membership  (contractors)  and  the  public  are  to  be 
swayed  in  their  opinions  and  actions.  We  trust  PSNC  will 
always  bear  that  in  mind. 


Agencies 
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After  Savlon,  Revlon!  The  latter's  new  flirtation  with 
Sainsburys  (p798)  is  not  exactly  what  chemists  had  in  mind 
when  the  agency  houses  were  asked  to  give  independents 
equality  with  multiples  in  respect  of  their  top  sellers — first 
by  Graham  Walker  in  his  C&D  article,  and  subsequently  by 
the  NPA.  The  latter  report  this  week  that  they  are  arranging 
meetings  with  twelve  leading  houses  over  the  matter  of 
supplies  through  wholesalers.  We  imagine  NPA  side  will 
have  a  lot  to  say! 
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PSNC  agreement 
on  planned 
distribution 


Restriction  of  NHS  contracts  in  areas 
where  there  are  health  centres  or  group 
practices  of  three  or  more  doctors  is  be- 
ing recommended  by  a  joint  working 
party  of  the  Pharmaceutical  Services 
Negotiating  Committee  and  the  Pharma- 
ceutical Society.  This  method  of  "plann- 
ed distribution"  is  preferred  to  the  altern- 
ative proposal  for  "open"  and  "closed" 
areas  for  the  establishment  of  new 
pharmacies,  and  it  would  be  backed  by 
financial  incentives  for  both  opening  and 
closing  of  pharmacies  in  appropriate 
cases.  The  working  party  report  has  been 
accepted  by  the  PSNC  but  has  yet  to  be 
considered  by  the  full  Council  of  the 
Society;  once  both  bodies  have  given 
their  approval  other  organisations  (such 
as  LPCs)  will  be  consulted. 

The  outline  of  the  report  was  given  by 
Mr  David  Coleman,  PSNC  member  for 
Region  3,  at  a  briefing  meeting  last  week- 
end for  the  region's  LPC  chairmen  and 
secretaries — who  gave  their  approval  to 
the  principle  of  planned  distribution  by 
limitation  of  contracts.  He  reported  that 
the  final  proposals  were  being  formulated 
before  presentation  to  the  Department  of 
Health.  Explaining  the  main  proposal, 
Mr  Coleman  said:  "However  attractive 
the  original  idea  of  open,  closed,  and 
intermediate  areas  was,  many  problems 
have  arisen  and  we  recognise  that  this  is 
not  the  best  approach.  Instead,  we  con- 
sider that  the  vital  need  is  to  establish  a 
restriction  of  contract  by  the  FPC  in 
areas  where  there  are  health  centres  or 
group  practices  of  three  or  more  doctors 
— and  this  in  effect,  covers  the  over- 
whelming majority  of  problem  areas.  If 
in  an  area  it  would  appear  that  a  pharm- 
acy is  needed,  every  effort  would  be  made 
to  encourage  a  pharmacist  to  go  there. 
If,  on  the  other  hand,  it  was  felt  that  a 
new  pharmacy  opening  would  adversely 
effect  the  total  service  in  the  area,  then 
the  FPC  would  have  discretion  not  to 
grant  a  contract.  If  a  new  pharmacy 
opening  would  be  unlikely  to  adversely 
effect  the  total  service  (for  example,  in  a 
new  shopping  complex),  then  a  contract 
would  be  given. 

Re-location  and  redundancy 

Two  associated  proposals  were  for  pay- 
ment of  re-location  expenses,  and  re- 
dundancy payments  to  help,  for  example, 
elderly  pharmacists  to  retire  when  they 
were  "locked  in"  to  an  unsaleable  busi- 
ness sited  where  a  pharmacy  was  not  re- 
quired. The  report  would  also  recommend 
that  part-time  pharmacies  and  collection 
and  delivery  services  should  be  sanctioned 
where  a  full  service  was  not  justified. 
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Mr  D.  D.  Watts — a  company  chemists 
representative  on  PSNC  but  speaking 
personally — anticipated  that  the  com- 
panies would  support  the  general  prin- 
ciples of  the  plan  but  would  probably 
argue  that  there  should  be  "free  trading" 
in  main  shopping  areas.  He  pointed  out 
that  the  multiples  could  suffer  from  leap- 
froggers  just  as  much  as  independents 
but  warned  that  if  the  Department  of 
Health  was  to  approve  the  scheme  there 
must  be  emphasis  on  "planned  distribu- 
tion" as  opposed  to  "protectionism".  Mr 
Coleman  believed  that  the  proposed  in- 
ducements plus  the  prevention  of  open- 
ing should  encourage  the  better  distribu- 
tion of  pharmacies.  There  might  also  be 
an  extension  of  the  Essential  Small 
Pharmacies  Scheme  into  urban  areas — 
which  the  Department  already  wanted 
but  for  which  they  were  unwilling  to 
find  additional  funds. 

Consumer  interest 

Several  LPCs  expressed  concern  about 
"FPC  control",  because  it  was  felt  they 
could  be  subject  to  political  pressure.  Mr 
Coleman  replied  that  even  if  control  were 
in  the  hands  of  pharmacists  there  would 
have  to  be  a  Community  Health  Council 
input.  There  would  also  be  appeal 
machinery  to  a  national  "pharmaceutical 
practices  committee". 


Two  Revlon 
toiletries 
for  grocers 

Revlon  toiletries  are,  in  their  own  words, 
"expanding  out  of  normal  sources  of 
distribution  into  broader  areas".  At  the 
moment  it  seems  that  this  means  that 
they  will  be  selling  both  the  Flex 
shampoo  and  conditioner  and  the  ZP11 
anti-dandruff  shampoo  through  selected 
Sainsbury  stores  and  a  "number  of  food 
outlets".  The  stores  have  been  chosen  be- 
cause they  are  in  areas  of  high  Revlon 
usage — such  as  London,  the  South  and 
the  Midlands.  Mr  Claxton,  toiletries 
marketing  manager,  told  C&D  that  there 
were  no  plans  to  sell  other  Revlon  pro- 
ducts through  these  outlets  "in  the  short 
term". 

"What  we  have  done,"  he  continued, 
"is  to  make  ZP1 1  and  Flex  products 
available  in  the  kind  of  store  which  we 
have  identified  as  the  retail  outlet  from 
which  Revlon  customers  would  purchase 
their  foods  and  where  of  course  there  are 
the  merchandising  facilities  we  require". 

ZP11  has  had  a  television  campaign 
running  in  London  and  the  Midlands 
which  will  be  repeated  in  the  summer. 
A  campaign  for  Flex  is  scheduled  for 
June. 

In  taking  this  step  in  supermarketing 
Revlon  is  of  the  belief  that  all  ZP11  and 
Flex  stockists  will  benefit  in  the  long 
run.  Said  David  Claxton,  "What  we  are 
doing  is  widening  the  market  with 
products  until  now  sold  only  in  a  limited 
range  of  outlets  and  stimulating  demand 
through  powerful  advertising  and  promo- 
tion. This  will  increase  turnover  in  all 
outlets  given  adequate  indication  through 
displays  that  ZP11  and  Flex  products  are 
available". 


Unichem  continue  with  use  of  title 


Unichem  have  decided  to  go  ahead  with  a 
third  consumer  competition  which  uses 
the  restricted  title  "chemist"  in  its  ad- 
vertising support,  despite  the  fact  that 
a  similar  campaign  in  1977  has  been  re- 


Statutory  Committee.  The  company  has 
been  told  that  three  of  its  eight  phar- 
macists directors  may  be  asked  to  appear 
before  the  Committee.  Full  details  of 
the       "Pointer-to-value"  competition 


ferred  to  the  Pharmaceutical  Society's     appear  on  p806. 

WIN  A  CHRYSLER  SUNBEAM  IN  W£\ 
'POINTBtTOVALOBCOMPEriTIOI 
AT  YOUR LOCAL  CHEMIST  j-* 

V  f 

Over  the  next  few  weeks  your  local  chemist  is 
running  an  easy-to-enter  Pointer  to  Value  Competition, 
combining  top  quality  products  at  low  prices. 

Just  pop  into  your  local  chemist  showing  the  Pointer 
to  Value  sign,  buy  one  of  the  products  at  its  special  Pointer 
to'Value  price  and 
pick  up  an  entry 
form.  It  explains  the 
simple  things  you 
have  to  do. 

And  if  you  win 
first  prize,  Bob 
Monkhouse  will 
present  it. 
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'Special  case' 
Dlea  for  top 
lospital 
pharmacists 

Pharmacists  are  every  bit  as  much  a 
special  case  as  doctors,  university 
teachers  and  other  public  sector  staffs 
who  have  settled  claims  in  excess  of  10 
per  cent,  for  implementation  over  the 
next  two  years,  says  the  Guild  of  Hos- 
pital Pharmacists  section  of  ASTMS  in 
announcing  a  new  pay  award  for  its 
members.  ASTMS  is  therefore  to  press 
the  Secretary  for  Social  Services  to  nego- 
tiate "reasonable"  salaries  for  top-post 
pharmacists  immediately. 

The  main  provisions  of  the  current 
award,  which  was  agreed  on  May  1 1  and 
backdated  to  April  1,  are:  — 

1.  Consolidation  of  the  supplements  paid 
under  stages  1  and  2  of  the  Govern- 
ment's incomes  policy.  This  will  include 
payment  of  a  full  stage  1  supplement 
to  officers  who  did  not  receive  it. 

2.  A  10  per  cent  increase  in  consolidated 
salaries  for  full-time  pharmacists,  part- 
time  pharmacists  working  over  24  hours 
a  week,  and  locums. 

3.  A  6  per  cent  increase  on  consolidated 
salaries  for  pre-registration  students. 
(This  will  still  mean  a  24.7  per  cent 
increase  since  1975  compared,  for  exam- 
ple, with  a  20-23  per  cent  increase  for 
staff  pharmacists,  or  a  16.5-17.7  per  cent 
increase  for  area  pharmaceutical  offi- 
cers.) 

4.  Conversion  of  part-time  sessional 
pharmacists  to  pro-rata  terms  and  con- 
ditions. 

5.  An  increase  in  lecture  fees  to  £3.50 
for  grades  1  and  2  and  £4.00  for  grades 
3  and  above. 

6.  New  grading  definitions,  giving  up- 
gradings  to  a  number  of  people. 

ASTMS  reports  that  the  argument  con- 
tinues on  salaries  for  grades  4,  5  and 
officers.  "Our  attempts  to  have  increases 
in  salaries  above  principal  negotiated 
outside  the  Government's  10  per  cent 
guideline  were  resisted  but  the  manage- 
ment side  did  agree  to  accept  that 
salaries  above  principal  were  still 
'interim'.  The  management  side  are  'to 
consult  the  Secretary  of  State  about  the 
possibility  of  entering  top  post  salary 
discussions  during  this  year,  which  might 
imply  a  future  commitment'." 

Good  response  to 
petitions  continues 

Over  870  pharmacists  had  applied  for 
more  arbitration  petitions  by  the  time 
C&D  went  to  press  this  week.  Each  form 
has  room  for  220  signatures. 

The  Pharmaceutical  Services  Negotiat- 
ing Committee  also  reports  that  there  has 
been  good  coverage  of  the  campaign  by 
the  media,  particularly  provincial  news- 
papers. PSNC  chairman,  Mr  Bob  Worby, 
issued  a  statement  this  week  regretting 


the  inability  of  the  Company  Chemists 
Association  members  to  co-operate  fully 
in  the  collection  of  signatures  {C&D,  May 
6,  p695). 

"It  reflects,  however,  the  essential 
difference  in  the  situation  of  those  who 
rely  principally  upon  general  retail  busi- 
ness for  their  livelihood,  and  that  of 
those  to  whom  retailing  is  simply  an 
adjunct  to  their  professional  practice. 
This  of  course  immediately  poses  the 
question  as  to  whether  the  nation  could 
afford  to  accept  the  principle  that  phar- 
macy should  perforce  represent  a  second- 
ary activity,  a  loss  leader  relying  upon 
retail  trade  to  subsidise  it.  The  answer 
is  clear  and  irrefutable.  Pharmaceutical 
services  are  vitally  necessary  throughout 
the  community — not  just  in  the  major 
shopping  centres  where  they  can  exist  as 
a  financial  burden  in  symbiotic  relation- 
ship with  a  wide  and  ever  increasing 
range  of  general  merchandise.  In  future 
years,  with  the  rapidly  developing  co- 
alescence of  medical  practices,  the  need 
for  community  pharmacies  will  become 
ever  more  pressing". 

Mr  Worby,  however,  welcomes  the 
fact  that  the  major  multiples  have- 
written  again  to  the  Secretary  of  State 
in  support  of  the  arbitration  claim  and 
he  urges  all  other  contractors  to  redouble 
their  efforts  to  obtain  a  massive  public 
response.  "Let  the  public  know  that  we 
are  using  this  method  instead  of  sanctions 
because  we  do  not  wish  our  dispute  with 
the  Secretary  of  State  to  hit  those  with 


The  pharmacist  is  a  very  much  under- 
used source  of  information,  according 
to  a  survey  on  drug  taking  by  Woman's 
Own.  The  report  on  the  survey,  published 
this  week,  says  only  8  per  cent  of  people 
taking  drugs  asked  the  pharmacist  how 
often  they  should  take  them,  although 
a  quarter  did  ask  for  information — an 
encouraging  sign,  says  the  magazine. 

The  questionnaire  appeared  in  an 
earlier  issue  of  the  magazine  and  received 
2,790  replies  from  which  94  per  cent  of 
respondents  were  taking  drugs  of  some 
kind — way  over  the  national  average  for 
men  and  women,  the  report  says.  The 
largest  category,  29  per  cent,  were  taking 
oral  contraceptives.  Excluding  those 
taking  oral  contraceptives  only,  81  per 
cent  appeared  to  be  using  either  pre- 
scription or  OTC  drugs.  The  second 
largest  category  was  for  "nerves,  tension 
and  anxiety"  with  over  a  quarter  taking 
sedatives  and  tranquillisers.  Valium  fol- 
lowed by  Librium  were  the  most  fre- 
quently named.  More  than  one  in  six 
took  sleeping  "pills"  of  which  Mogadon 
and  Dalmane  were  mentioned  most. 

One  in  three  women  were  taking  three 
or  more  drugs  and  two  out  of  three  said 
they  had  taken  them  for  years  rather 
than  months.  Half  of  the  women  taking 
drugs  reported  side  effects  and  of  those 
women  53  per  cent  said  they  were  not 
warned.  Four  out  of  five  who  claimed 
"fairly  serious"  side  effects  (the  strongest 


whom  we  have  no  quarrel."  he  advises. 

Asked  in  the  Commons  why  pharma- 
cists in  England  and  Wales  had  no  right 
to  automatic  arbitration  for  remuneration 
while  Scottish  contractors  had,  Mr  David 
Ennals,  Secretary  for  Social  Services, 
said  negotiations  about  National  Health 
Service  remuneration  for  Scottish  phar- 
macists were  conducted  within  com- 
mittee B  of  the  Pharmaceutical  Whitley 
Council,  the  constitution  of  which  pro- 
vides for  arbitration.  The  Central  NHS 
(Chemist  Contractors)  Committee  (then 
representing  English  and  Welsh  con- 
tractors) withdrew  from  Whitley  negotia- 
tions in  1961.  The  written  answer  was 
given  to  Sir  Bernard  Braine  last  week. 

Head  of  publicity 
job  advertised 

An  advertisement  for  a  new  head  of 
publicity  at  the  Pharmaceutical  Society 
is  appearing  in  the  current  issue  of  UK 
Press  Gazette.  The  advertisement  reads: 
"Professional  society  in  London  requires 
experienced  journalist  as  head  of  publi- 
city. Knowledge  of  parliamentary  proce- 
dure, awareness  of  the  requirements  of 
the  national  and  provincial  Press,  tele- 
vision and  radio,  the  ability  to  write  and 
present  professional  affairs  for  publica- 
tion, and  the  expertise  to  arrange  Press 
coverage  of  an  annual  conference 
essential.  Good  salary  and  pension 
scheme."  Candidates  are  then  asked  to 
apply  to  the  Society. 


description  used)  were  taking  two  or 
more  drugs.  Side  effects  featured  most 
prominently  with  oral  contraceptives, 
tranquillisers  and  rheumatic  drugs. 

Doctors  received  much  criticism  by 
respondents.  Prescriptions  were  too  easy 
to  renew  without  a  consultation — 65  per 
cent  claimed  they  could  do  so;  insufficient 
information  was  given  on  drug  inter- 
actions and  side  effects.  The  report  sug- 
gests the  average  general  practitioner  is 
ill-informed  about  potentially  dangerous 
drug  interactions — for  example,  com- 
bining nasal  decongestants  with  certain 
types  of  anti-depressants. 

The  report  concludes  from  the  survey 
that  more  women  take  prescribed  drugs 
than  men.  It  points  out  that  women 
taking  drugs  were  more  likely  to  com- 
plete the  questionnaire  and  that  drugs 
often  produced  a  great  improvement  in 
health.  The  results  were  analysed  by  Dr 
Sue  Barlow. 

Contacted  by  C&D,  a  spokesman  for 
the  British  Medical  Association  said  the 
survey  results  were  dubious  because  those 
people  replying  were  probably  more  in- 
terested in  the  subject  and  had  an  "axe 
to  grind".  The  BMA  did  however  re- 
cognise the  problem  of  patients  expecting 
too  many  drugs  and  doctors  giving  pre- 
scriptions rather  than  time.  On  drug 
interactions  the  spokesman  felt  patients 
probably  did  not  tell  the  doctor  all  OTCs 
that  were  taken. 


Pharmacists  'under-used  for  information' 
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Women's  group  seeks  new 
contracts  for  chemists 


Delegates  to  the  Conservative  Women's 
Conference  next  week  are  to  recommend 
that  new,  simpler  contracts  are  negotia- 
ted for  chemists  "to  halt  the  decline  in 
this  essential  service  and  give  encourage- 
ment and  incentive  by  adequate  financial 
reward". 

The  recommendation  follows  a  survey 
of  720  pharmacies  carried  out  locally  by 
the  West  Midlands  Area  Conservative 
Women's  Advisory  Committee.  Most  of 
the  pharmacists  questioned  felt  the 
service  was  working  well  despite  Govern- 
ment policies,  but  NHS  remuneration  was 
condemned  unanimously  as  inadequate. 

"There  is  a  desperate  need  for  a  new 
contract  which  is  far  too  complex  and 
unfair  at  present,"  the  survey  concludes. 
"The  differential  scale  implemented  on 
January  1  has  split  the  profession  by 
helping  small  pharmacies  at  the  expense 
of  the  large  contractors,  instead  of  this 
support  coming  from  the  NHS.  All 
chemists  were  suffering  from  cash  flow 
problems  which  could  be  alleviated  to 
some  extent  by  earlier  payment,  direct 
by  the  NHS  to  the  drug  companies,  the 
report  adds. 

Most  of  the  pharmacists  questioned  felt 
there  should  be  an  increase  in  the  pre- 
scription charge  to  £0.50,  "to  reduce  the 
number  of  wasteful  visits  to  the  doctor". 
All  agreed  that  publicity  should  be  given 
to  the  actual  average  prescription  cost. 

The  survey  will  be  put  to  the  con- 
ference on  May  24  in  the  presence  of 
Patrick  Jenkin  MP,  Opposition  Spokes- 
man on  Health.  The  papers  discussed  are 
said  to  represent  an  important  contri- 
bution to  the  Conservative  Party's  policy- 
making process  but  if  accepted  by  the 
conference  do  not  automatically  become 
the  party's  policy.  However,  Mrs  Joan 
Seccombe,  president  of  the  committee 
which  carried  out  the  pharmacy  survey, 
told  C&D,  "we  will  be  doing  everything 
possible  to  press  for  an  improvement  in 
the  way  chemists  are  paid." 

The  Pharmaceutical  Society  has  asked 
local  branch  Press  officers  to  arrange  for 
each  of  the  conference  delegates  to  be 
met  by  a  general  practice  pharmacist 
before  the  conference.  The  delegates 
would  be  briefed  about  the  rational  dis- 
tribution of  pharmacies  and  the  case  for 
arbitration  on  remuneration. 

Advice  on  part-time 

pharmacies 
in  Scotland 

The  Pharmaceutical  Society's  Scottish 
Department  has  issued  advice  on  part- 
time  pharmacies  to  Area  Pharmaceutical 
Committees,  after  consideration  by  the 
Executive  at  last  month's  meeting.  The 
guidance  is  contained  in  a  document 
following  comments  by  the  Pharmaceuti- 


cal General  Council  and  the  Society's 
Council. 

The  document  says  part-time  pharma- 
cies serve  a  useful  purpose  and  their 
proper  development  is  to  be  encouraged. 
Applications  may  arise  from  the  pro- 
prietor of  an  existing  full-time  pharmacy 
which  has  become  economically  unable  to 
support  a  full-time  pharmacist  or  from 
persons  wishing  to  establish  a  part-time 
pharmacy  for  the  first  time,  normally 
converting  to  full-time  when  the  popula- 
tion has  grown  sufficiently. 

The  recommendations  include:  con- 


Under  proposed  EEC  legislation  on  mis- 
leading and  unfair  advertising,  prohibi- 
tion, publication  of  a  corrective  statement 
and  other  sanctions  could  be  imposed  on 
the  advertiser  by  the  courts.  Organisa- 
tions and  individuals  in  Britain  would 
have  a  more  clearly  defined  right  to  seek 
court  action  if  an  advertisement  was 
considered  misleading  or  unfair. 

The  European  Commission  emphasises 
that  its  proposal  would  not  interfere  with 
existing  self-regulatory  bodies  in  the 
advertising  industry  (but  provides  an 
independent  court  of  referral)  and  that 
it  should  help  advertisers  to  plan  cam- 
paigns on  a  community  basis  facing 
different  laws  in  the  member  countries. 

Definition 

The  proposal  defines  misleading  adver- 
tising as  that  which  is  entirely  or 
partially  false  and — having  regard  to 
total  effect  including  presentation — 
misleads  or  is  likely  to  mislead  persons 
addressed  or  reached,  unless  it  could 
not  reasonably  be  foreseen  that  those 
persons  would  be  reached  by  the  adver- 
tisement. Unfair  advertising  falls  under 
five  headings.  Where  it:  casts  discredit  on 
another  person  by  improper  reference  to 
nationality,  origin,  private  life,  or  good 
name;  injures  or  is  likely  to  injure  the 
commercial  reputation  of  another  person 
by  false  statements  or  defamatory  com- 
ments concerning  firm,  goods  or  services; 
appeals  to  sentiment  or  fear,  or  promotes 
social  or  religious  discrimination;  clearly 
infringes  the  principle  of  social,  economic 
and  cultural  equality  of  the  sexes;  exploits 
the  trust,  credulity,  lack  of  experience 
of  a  consumer,  or  influences  or  is  likely 
to  influence  a  consumer  or  the  public  in 
any  other  improper  manner.  The 
omission  of  information  which  could 
lead  to  false  impression  would  be  con- 
sidered misleading. 

The  proposal  affects  only  advertising 
made  in  the  course  of  a  trade,  business 
or  profession  for  promoting  the  supply 
of  goods  and  services,  and  does  not  apply 
to  political  or  private  advertising  or  to 


firmation  from  the  Society  that  the  pre- 
mises comply  with  Medicines  Act  regis- 
tration provisions  and  that  if  open  when 
no  pharmacist  is  present  the  area  con- 
taining dispensary  and  pharmacy  only 
medicines  is  separated  by  a  robust  lock- 
able  barrier  to  which  only  the  pharmacist 
holds  the  key;  no  other  full-time  pharm- 
acy should  be  endangered  and  other 
proprietors  should  be  consulted;  appli- 
cations for  a  new  part-time  pharmacy  in 
the  catchment  area  of  a  health  centre 
should  be  approved  only  if  the  applicant 
agrees  to  convert  to  full-time  should  the 
work-load  justify  it  (20,000  prescriptions 
over  a  12-month  period);  the  Scottish 
Department  should  be  consulted  before  a 
final  decision  is  made  to  the  Health 
Board.  A  part-time  pharmacy  is  defined 
as  one  offering  a  comprehensive  service 
for  less  than  30  hours  in  a  normal  week. 


reports  on  comparative  tests  by  indepen- 
dent organisations.  The  Commission 
notes  that  whether  an  advertisement  is 
misleading  depends  on  at  whom  it  was 
directed  and  the  draft  directive  makes 
provision  for  that. 

The  commission  is  concerned  that 
where  misleading  or  unfair  advertising 
does  occur  swift  action  should  be  taken 
to  correct  it.  The  remedies  would  be  left 
to  each  member  state  provided  they  are 
adequate  and  effective.  It  would  be  up 
to  the  advertiser  to  prove  a  factual  claim 
correct  but  that  would  not  oblige  dis- 
closure of  information  to  a  competitor 
or  consumer. 

If  adopted  the  directive  would  require 
amending  legislation  in  all  member 
states.  In  Britain  the  advertising  industry 
has  expressed  reservations  about  the 
proposal  but  consumer  organisations  have 
welcomed  it,  according  to  the  Com- 
mission. 

Herbal  medicine 
code  introduced 

The  British  Herbal  Medicine  Associa- 
tion has  drawn  up  a  code  of  practice  for 
advertising  herbal  medicines  in  consulta- 
tion with  the  Department  of  Health. 
Acceptance  and  observance  of  the  code 
are  conditions  of  BHMA  membership. 

A  copy  is  being  circulated  to  all 
BHMA  members  who  are  asked  to  read 
it  in  conjunction  with  The  Medicines 
(Labelling  and  Advertising  to  the  Public) 
Regulations  as  applied  to  Herbal 
Remedies  on  the  General  Sale  List  (SI 
1978  No  41,  HM  Stationery  Office), 
which  limit  the  range  of  diseases  for 
which  treatments  may  be  advertised. 

BHMA  suggests  members  have 
advertisements  and  labels  vetted  and  has 
been  given  authority  to  undertake  such 
work  by  the  Department.  Fees  for  vetting 
are  £5  for  existing  advertisements  pub- 
lished before  February  1;  £10  for  new 
advertisements;  £5  per  page  for  leaflets 
(£10  minimum)  with  assessment  for 
multipage  leaflets  or  catalogues. 


EEC  proposals  on  unfair  advertising 
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NURODOL  TAKES 

TO  THE  AIRJELLING 
EVERYONE,  EVERYWHERE, 


Nurodol  started  life  with 
a  firm  foundation. 

A  paracetamol  painkiller 
that  doesn't  upset  the  stomach. 
Developed,  tested,  produced 
and  marketed  by  Beecham. 
Supported  and  encouraged 
by  chemists. 

And  advertised  in  National 
newspapers. 

Now  it's  time  for  Nurodol 
to  stretch  its  wings,  with  a 
nationwide  campaign. 

Local  radio  will  put 
Nurodol  squarely  into  people's 


commercials  between  now 
and  February. 

Full-length,  30-second 
commercials  that  will  speak  to 
14/2  million  people  often  enough 
to  make  Nurodol  a  household 
name.  Describing  situations 
where  painkillers  are  needed 


lives.  Into  their  work  places, 
their  living  rooms,  their  gardens, 
their  bathrooms,  their  cars. 

Everywhere  that  people 
listen  to  radio,  they'll  hear  the 
Nurodol  message. 

In  London,  Birmingham, 
Manchester,  Glasgow  and  all  the 
other  15  local  radio  areas,  we're 
running  a  series  of  remarkable 


'^niuiiuiauinmiiiillM" 


and  stressing 
Nurodol  is  the  pain- 
killer that  shifts  pain 
fast  without  the  fear 
of  stomach  upset. 
Nurodol  is  the  first 
analgesic  to  concentrate  all  its 
advertising  budget  on  radio. 

Which  is  why 
Beecham  believes 
Nurodol  will  be  one  of 
the  few  analgesics 
in  the  last  five  years 
to  succeed. 


TELLING  EVERYONE,  EVERYWHERE 
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Now:  together:  a  unique  ostomy  system 

and  the  best  in  skin  care 


Trademark 

Surgicare™  System  2 
saves  the  daily  trauma 
of  peeling  off  adhesive 
bags  often  resulting  in 
irritation,  soreness 
and  discomfort. 
The  Stomahesive™  with 
Flange  can  be  left  on 
the  skin  undisturbed 
for  several  days  whilst 
pouches  are  replaced  as 
often  as  necessary. . . 
so  simply. 

Kinder  to  the  skin 

Stomahesive™  with  Flange 
may  be  used  by  patients 
who  have  experienced 
sensitivity  reactions  when 
using  ordinary  adhesives 
and  karaya  or  where 
perspiration  under 
the  adhesive  is  a  regular 
source  of  irritation 
and  discomfort 

Unequalled  comfort 

The  Stomahesive™  base 
will  mould  to  irregular 
contours  of  the  skin  and 
is  so  easy  to  apply 
without  wrinkling. 
Comfort  is  derived  not 
only  from  the  feel  of 
Stomahesive™ 
against  the  skin 
but  from  the  confidence 
that  the  appliance 
will  be  secure 
and  leak  free 
irrespective  of 
the  condition 
oftheskin. 


System  2 


Avoids  adhesive  trauma 

With  the  Stomahesive™ 
flange  remaining 
undisturbed,  pouches  may  be 
removed  and  replaced  as 
necessary. 


The  colostomist, 
for  example,  may  change 
pouches  several  times  a  day 
without  the  need  to 
disturb  the  Stomahesive™ 
base  and  its  flange. 


I  ~  1 

Please  send  me  your  illustrated  brochure  on  Surgicare IM  System  2  No  stamp  required     block  capitals  | 

Address  your  envelope  to  Squibb  Surgicare  Limited,  Freepost  TK  245,  Twickenham  TW1 1  BR 

Name  Address 


Squibb  Surgicare  Limited  Regal  House  Twickenham  TW1  3QT  Telephone  01-892  0164 
Made  in  England  Authorised  user  of  the  trademarks  Surgicare  and  Stomahesive  Surgicare  is  the  trademark  of  E.  R.  Squibb  and  Sons  Inc 
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PEOPLE 


TOPICAL  REFLECTIONS 

by  Xrayser 


Mr  E.  A.  Brocklehurst,  FPS,  JP,  has 

been  elected  an  honorary  member  of  the 
NPA  on  his  retirement.  He  was  a 
member  of  executive  committee  from 
1938  to  1968  and  chairman  for  the  years 
1945-46  and  1966-67. 
Mr  J.  Wright,  FPS,  director  of  the  NPA 
Group,  is  one  of  six  pharmacists  to 
receive  the  new  "Distinguished  service 
award"  created  by  the  Pharmacy  Guild 
of  Australia  to  honour  pharmacists  from 
other  nations  who  have  been  of  out- 
standing service  to  the  Guild  during  its 
50  years'  existence.  The  presentation 
will  be  made  in  London  later  in  the  year. 
Mr  Lionel  Williams,  MPS,  has  closed 
down  the  E.  Williams  &  Son  pharmacy 
at  25  Wellsway,  Bath,  and  has  retired 
after  46  years  in  the  business.  The  phar- 
macy, one  of  the  oldest  in  Bath,  was 
started  in  1901  by  his  father  Edward, 
who  died  just  ten  years  ago.  Both  have 
been  presidents  of  the  Bath  Branch  of 
the  Pharmaceutical  Society  and  served 
on  local  NHS  committees. 
Mr  Walter  Tebay,  MPS,  of  Thomas 
Bell,  chemists,  Lake  Road,  Ambleside, 
founded  in  1839  has  retired  after  49 
years  in  the  shop  in  which  he  was 
apprenticed  to  his  uncle,  Mr  J.  O.  Har- 
wood,  who  bought  the  business  from  the 
Bell  family  59  years  ago.  Mr  Tebay 
qualified  in  pharmacy  at  Edinburgh  Uni- 
versity, returned  to  the  Ambleside  shop 
and  then  took  it  over  when  Mr  Harwood 
died  in  1937.  His  two  sons  Bernard  and 
Derek  will  now  continue  the  business. 
Mr  Hugh  Spence  MPS,  aged  77,  has 
closed  down  his  pharmacy  at  6  The 
Square,  North  Tawton,  Devon.  All  the 
villagers  subscribed  to  a  silver  tray,  a 
carriage  clock,  and  a  set  of  cutlery  pre- 
sented to  Mr  and  Mrs  Spence  by  Dr 
Hugh  Webb  in  appreciation  of  their 
service  to  the  community.  Mr  Spence 
had  for  some  time  tried  to  sell  the  pharm- 
acy so  that  he  could  retire  but  was  unable 
to  do  so.  He  persuaded  the  Area  Health 
Authority's  Family  Practitioner  Com- 
mittee to  allow  him  to  close  down  the 
sales  side  of  the  business  and  dispense  in 
the  mornings  only,  the  nearest  pharmacy 
being  in  Okehampton  eight  miles  away. 

Chemists'  sales 

Retail  sales  by  chemists  and  photographic 
goods  dealers  were  18  per  cent  higher 
during  March  than  in  the  same  month 
last  year,  according  to  Department  of 
Industry  statistics.  The  new  sales  index 
for  all  chemists  was  230  (1971  =  100) 
while  that  of  all  businesses  was  232,  an 
increase  of  15  per  cent.  Independent 
pharmacists'  sales  rose  15  per  cent  to  an 
index  of  185  whereas  independent  retail- 
ers generally  had  a  10  per  cent  increase 
to  201.  Figures  for  multiples  and  Co- 
operative societies  are  not  given  and 
NHS  receipts  are  excluded. 
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The  petition 


I  have  completed  my  petition  sheets  (and  sent  off  for  more)  but  found 
it  hard  work  since  everyone,  very  properly,  wants  to  know  to  what 
they  are  putting  their  names  to.  I  nave  talked  till  I  am  sick  of  the  sound 
of  my  voice,  and  have  learned  that  to  be  successful  the  message  must 
be  simple  and  instantly  understood.  Our  message  is  too  complex,  so 
that  after  a  while  I  found  myself  replying  to  the  "What's  it  for?"  with 
the  simple  "We  need  more  pay  to  keep  going,  but  the  Government  won't 
even  let  us  have  the  basic  right  to  arbitration"  and  got  my  signatures. 
But  if  we  have  to  repeat  this  direct  type  of  campaign  we  must  never 
turn  out  such  a  feeble  poster  again  ...  in  restful  green. 

The  positive  side,  however,  has  been  marvellous.  We  can  confirm 
that  there  is  a  concern  at  the  loss  of  retail  pharmacies,  an  appreciation 
of  what  we  do  for  the  community  and  a  desire  to  help  us.  Better  still,  as  a 
solid  demonstration  that  the  publicity  from  the  PSNC  and  the  Society 
was  effective,  the  most  common  response  was  "Oh  yes,  I've  heard 
about  this  on  TV"  ...  or  "the  Jimmy  Young  show"  ...  or  whatever. 


Hold  on 


My  father  early  impressed  on  me  that  as  mere  peasants  we  could 
achieve  success  by  hard  work  and  a  dogged  tenacity  of  purpose  best 
expressed  by  the  motto  "Hold  on  .  .  .  and  don't  let  go".  If  we  ordinary 
pharmacists  hold  on  I  hope  we  will  get  a  more  acceptable  explanation 
for  the  resignation  of  our  publicity  officer,  Maureen  Tomison,  than  that 
given  in  the  president's  statement,  namely,  that  "circumstances  of  her 
work  within  the  Society  were  not  congenial  to  her".  I  believe  we  must 
ask  pertinent  questions  of  those  who  should  be  accountable  to  us.  We 
want  proper  explanations.  More  than  that.  For  a  short  time  we  have 
been  moving  in  the  right  direction  of  a  vigorous  and  effective  campaign 
of  publicity  and  action;  no  way  can  we  allow  things  to  revert 
to  the  former  inertia. 

Candidate  questions 

Since  none  of  the  Council  candidates  have  replied  to  my  questions 
(which  were  not  rhetorical)  I  have  reread  their  policy  statements  and 
find  the  following  specifically  mention  the  importance  of  publicity — 
Professor  Beckett,  Mr  N.  A.  Datoo,  Mr  D.  R.  Evans,  Mr  W.  H.  Howarth, 
Mrs  E.  Lucas  Smith,  Mr  G.  W.  Walker,  Mrs  Jill  Gilbert  and  Dr  Fullerton. 
If  the  Editor  agrees  and  I  survive  in  this  delicious  comment  column 
until  the  next  Council  elections,  there  will  appear  in  good  time  a 
table  of  targets  so  that  specific  issues  will  be  discussed  and  we,  the 
members  and  the  candidates,  will  have  a  clear  idea  of  what  is  expected! 

Review  of  monopolies  and  mergers  policy 


The  report  of  the  group  set  up  by  a 
number  of  government  departments  to 
examine  policy  on  monopolies  and  merg- 
ers has  been  published  as  a  Green  Paper, 
on  which  comments  are  invited  from  in- 
terested parties.  In  addition  to  monopo- 
lies and  mergers,  the  group  made  a  study 
of  "oligopoly". 

Uncompetitive  practices  reviewed  in- 
clude restrictions  on  the  sale  of  competit- 
ors' goods,  certain  discount  practices, 
tying  the  sale  of  one  product  to  the  sale 
of  another,  and  the  obligation  sometimes 
placed  on  retailers  to  carry  a  full  range 
of  a  certain  company's  products  in  order 
to  obtain  a  supply  of  one  of  them.  Such 
practices  are  reported  to  be  fairly  wide- 


spread, though  it  is  stated  that  refusal 
to  supply  is  not,  of  itself  always  against 
the  public  interest.  Further  study  of  the 
topics  is  to  be  reported  towards  the  end 
of  the  year. 

A  review  of  monopolies  and  mergers 
policy,  Cmncl  7198,  HMSO,  £2.85. 

□  Mr  Richard  Weir,  director  of  the 
Retail  Consortium,  commented  that  the 
effects  of  prohibiting  manufacturers' 
right  to  restrict  supply  to  certain  outlets 
would  be  "unforeseen  and  unforesee- 
able". Members  of  the  Consortium  were 
worried  that  legislation  to  stop  a  few 
uncompetitive  practices  could  do  incal- 
culable damage  to  legitimate  traders. 
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WE'RE  RAISING  OUR 
GLASSES  TO  GUINNESS 

AT  CORREN  A 


Some  very  big  names  have  been  creating  some 
very  loud  noises  in  the  sunglass  market  this  year. 
However,  their  huge  advertising  budgets  seem  to 
have  little  relevance  to  the  real  sales  actually  being 
achieved. 

We'd  like  to  tell  you  our  views  of  the  true 
situation  —  and  to  break  some  important  news. 

We  believe  that  in  the  areas  where  we've  chosen 
to  distribute  Correna,  we  almost  inevitably  outsell 
Polaroid,  Foster  Grant  or  Goggles.  Sometimes  we 
outsell  all  three  of  them  put  together! 

One  thing  had  been  holding  us  back.  We  needed 
to  provide  a  stronger  base  for  future  expansion  into 
many  more  outlets. To  secure  the  one  and  only 
advantage  that  our  competitors  have  — namely, 
large-scale  financial  resources. 

Consequently  we  are  pleased  to 
announce  the  merger  of  Correna  with 
the  Branded  Goods  Division 


of  Guinness  Morison  International  —  Jackel 
International. 

Jackel  already  trades  highly  successfully  in 
sunglasses  with  its  value-for-money  range  under 
the  brand  name  Sunbrella!  Together  our  two 
brands  probably  occupy  the  number  three  position 
in  the  current  market. 

Nothing  else  has  changed.  We  still  have  the  most 
fashionable,  most  complete  range  of  sunglasses  in 
the  world.  We  will  still  be  run  by  the  same  young 
management  team,  who  stay  close  to  the  business 
day-to-day.  We're  still  the  only  leading  company 
having  forty  years'  experience  of  specialising 
exclusively  in  sunglasses. 

Now  we've  got  the  backing,  we  wonder  why  we 
waited  so  long  to  put  Guinness  and 

/Correna  together.  After  all,  dark 
glasses  are  obviously  made 
/     for  each  other. 


Correna  International  Limited,  Correna  House,  Harrow,  Middlesex  HA3  5BG 

Telephone:  01-863  781 1  .Telex:  922661 


6  ranges  8  lens  types  145  designs  253  variations  From£1.95  to£19.95 

i 


COUNTERPOINTS 

Pointer-to-value,  Unichem's 
latest  competition 


Unichem  are  running  their  third  national 
consumer  merchandising  competition  in 
under  ten  months  from  July  3-31.  The 
"Pointer-to-value"  competition  offers 
shoppers  the  chance  of  winning  a  £3,000 
Chrysler  Sunbeam,  five  Sony  portable 
television  colour  sets,  ten  Polaroid  SX-70 
1000  cameras  and  500  £2  gift  vouchers. 
The  pharmacist  who  serves  the  winning 
shopper  will  receive  a  similar  Chrysler 
Sunbeam. 

Press  and  television  advertising  urges 
consumers  to  look  out  for  the  competi- 
tion at  their  "local  chemist." 

Products  featured  in  the  promotion 
are  Elastoplast  Airstrip  7921,  large  and 
stretch  fabric  4121  large  (offer  retail  price 
including  VAT,  £0.27);  Gillette  Gil 
blades  (£0.49),  Head  &  Shoulders  lotion 
150g  (£0.47),  Lil-Lets  20's  regular  (£0.39), 
super  (£0.43),  super  plus  (£0.46);  Pola- 
roid 88P2  film  (£2.39);  Simplicity  1  10s 
(£0.27)  and  2  10s  (£0.31).  Entrants  have 
to  match  each  product  to  its  "Pointer- 
to-value"  price,  complete  an  appropriate 
tie-breaker,  and  forward  their  entry 
forms  to  Unichem's  head  office.  Entry 
forms  will  only  be  available  through 
those  "Unichemists"  who  feature  all 
promoted  products  at  the  agreed  offer 
prices  during  the  period  of  the  promo- 
tion. Shoppers  must  buy  one  of  the  pro- 
moted products  and  ensure  that  their 
entry  forms  are  "stamped"  as  proof  of 
purchase. 

A  nationwide  television  campaign  will 
feature  Bob  Monkhouse,  host  of  "The 
golden   shot"   and   "Celebrity  squares" 


THE 'POINTER 
TO  VALUE' 


Only  where 
you  see  this 
sign. 


THE  POINTER  TO  VALUE 


Unichem's  third  consumer  competition 

programmes.  In  the  30-second  commer- 
cial he  shows  the  competition  products 
mounted  on  a  "wheel  of  fortune",  say- 
ing, "Buy  any  one  of  these  at  your 
local  chemist  with  the  'pointer-to-value' 
sign  and  you  have  the  chance  to  win  a 
Chrysler  Sunbeam  .  .  .  Get  an  entry  form 
at  your  local  chemist." 

The  Daily  Mail  and  the  Sun  will  be 
carrying  half-page  advertisements  in  the 


early  part  of  July,  backed  up  by  full 
page  advertisements  in  Woman's  Own, 
and  Woman's  Realm  and  My  Weekly. 
Merchandising  and  display  material  com- 
prise an  entry  form  leaflet  dispenser, 
shelf  "barker"  and  product  cards, 
"pointer-to-value"  window  sticker  and  a 
window  bill. 

Five  first  prizes  of  a  long  weekend  for 
two  in  a  luxury  hotel  will  be  offered  in 
a  window  display  competition.  Pharma- 
cist participants  have  to  submit  one 
colour  photograph  of  the  display  to 
Unichem  before  July  31  to  be  con- 
sidered. 

Mr  Peter  Dodd,  Unichem's  managing 
director,  says  the  basic  objective  of  the 
promotion  is  to  put  each  Unichemist 
throughout  the  country  even  more  firmly 
on  the  local  map:  Unichem  wanted  the 
shopping  public  to  be  aware  of  the  high 
standards  of  service  and  the  comprehen- 
sive range  of  competitively-priced  over- 
the-counter  products  stocked  by  each 
outlet.  He  believes  it  could  be  strongly 
argued  that  failure  to  draw  the  attention 
of  the  shopping  public  to  these  advan- 
tages was  against  the  public  interest. 
Unichem's  last  consumer  competition, 
"Castaway  prices",  attracted  21,700 
entries.  The  company  is  also  expecting 
success  with  its  repackaged  baby  pro- 
ducts range,  now  being  sold-in  under 
the  Unichem  name  instead  of  the  Kem- 
val  name.  Sales  of  the  new  range  have 
already  reached  50  per  cent  of  sales  of 
similar  products  last  year.  Unichem  Ltd, 
Crown  House,  Morden,  Surrey. 


Alka  Seltzer  summer 
promotion 

Alka  Seltzer  are  supporting  their  sum- 
mer promotion  with  a  new  point  of  sale 
unit.  The  promotion  offers  a  drink  set 
consisting  of  a  2\  pint  carafe,  six  in- 
terlocking cups  and  two  stirrer  wheels 
at  a  saving  of  £2.75  on  the  normal 
retail  price.  Also  on  offer  is  a  free 
summer  drinks  recipe  booklet  which  lists 
19  drinks.  Miles  Laboratories  Ltd,  Stoke 
Court,  Stoke  Poges,  Bucks. 

Outdoor  Glow  by 
Max  Factor 

Outdoor  Glow  is  a  new  transparent  face 
gel  from  Max  Factor  which  is  described 
as  a  "pH  balanced,  non-greasy,  face 
make-up  gel  which  smooths  on  the  warm 
healthy  glow  of  sun  bronzed  skin".  The 
product  also  contains  a  sun  screen.  Out- 
door Glow  (£0.85)  is  available  in  three 
shades — bronze,  copper  and  honey.  It 
will  be  amongst  the  products  included 
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in  a  counter  display  unit  which  holds 
a  selection  of  popular  summer  make-up 
products  including  lip  potions,  brush  tip 
mascara  wand  and  comb-on  mascara, 
Shadow  Play  and  waterproof  Shadow 
Play  and  waterproof  creme-on  eye 
shadow.  Consumers  buying  any  of  these 
items  can  choose  either  a  Blase  or 
Rapport  mini  cologne  spray  for  £0.35. 
Available  for  sale  from  June.  Max  Fac- 
tor Ltd,  16  Old  Bond  Street,  London. 

Houbigant  latest 

A  new  eau  de  parfum  spray  in  the 
Essence  Rare  range  (£2.20)  will  be  avail- 
able for  sale  from  Houbigant  from  June. 
The  eau  de  parfum  is  stronger  than  the 
eau  de  toilette  but  not  quite  as  con- 
centrated as  the  perfume  and  is  described 
as  a  "practical  handbag  addition  to  the 
range." 

For  the  next  couple  of  months 
Houbigant  are  also  making  available 
Quelques  Fleurs  and  Chantilly  28g  spray 
mists  at  £1.45  instead  of  £1.90.  Houbi- 
gant Ltd,  Balcombe  Road,  Horley, 
Surrey  RH6  7HF. 


Borg  backs  Dextrosol 

Dextrosol  glucose  tablets  have  signed 
last  year's  Wimbledon  champion  Bjorn 
Borg  to  promote  the  product  this  sum- 
mer. Borg,  a  regular  Dextrosol  user  for 
many  years,  will  be  featured  in  a  series 
of  local  radio  advertisements  in  June  in 
Lancashire,  Yorkshire  and  the  Midlands. 
A  feature  of  the  promotional  activity 
will  be  a  consumer  competition  run  in 
independent  chemists.  The  "Bjorn  Borg 
smash  hit/spot  the  ball  consumer  com- 
petition" offers  a  first  prize  of  a  Philips 
television  recorder  and  25  runner  up 
prizes  of  specially  produced  Bjorn  Borg 
sports  bags.  Display  material,  including 
entry  leaflets,  door  stickers  and  head- 
boards are  available.  Customers  have  to 
spot-the-ball  in  a  photograph  of  Bjorn 
Borg's  famous  smash  and  send  this  in 
together  with  two  empty  packs  of  Dex- 
trosol. Up  to  three  entries  are  allowed 
on  each  form,  but  these  must  be  accom- 
panied by  further  Dextrosol  packs.  CPC 
(United  Kingdom)  Ltd,  Claygate  House, 
Esher,  Surrey. 
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Four  reasons  why 
Cream  Silk  now  has  the  hottest  share 

of  the  market. 


Clear  Brand  Leader 

We've  got  1 8  per  cent  of  the  market*-5  per 
cent  ahead  of  our  closest  competition,  but 
we're  not  stopping  there! 

Cream  Silk  for  Overheated  Hair 

We  predicted  sales  of  Cream  Silk  for  over- 
heated hair  to  increase  dramatically  and 
they  have.  Its  now  the  fastest-selling  variant 
in  the  range. 

New  Economy  Size 

We've  a  new  economy  size  bottle,  which 
means  better  value  for  everyone,  and  more 
profits  for  you. 


Our  advertising  is  really  hotting  up 

Cream  Silk  advertising  is  now  well  over  half 
a  million  pounds  including  another  TV  burst 
specially  featuring  the  overheated  variant. 

With  this  sort  of  backing-is  it  any 
wonder  Cream  Silk  is  the  fastest-selling 
range  of  conditioners? 

*Source  AGB/TCPI  February  1978  value  and  volume  shares. 


Elida  Gibbs      The  brands  that  mean  business. 
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COUNTERPOINTS 

Innoxa  take  'major  step 
forward'  with  new  range 


Three  products  comprise  the  Colour  True 
make-up  range  being  introduced  next 
month  by  Innoxa.  The  company  feels 
that  Colour  True  "marks  a  major  step 
forward.  It  represents  a  complete  collec- 
tion of  new  and  up-to-date  make-up 
shades  in  a  packaging  identity  that  is 
different  from  the  regular  Innoxa  line". 
The  products,  which  include  lipsticks 
(£0.85)  in  24  shades,  soft  powder  eye- 
shadows (£0.75)  in  ten  shades  and  mois- 
turised liquid  make-up  (£1.05)  in  six 
shades,  are  being  aimed  particularly  at 
women  in  the  21  to  35  age  group. 
Innoxa  believe  that  these  are  the  women 
who  are  the  keenest  exponents  of  change. 

The  products  are  available  to  Innoxa 
appointed  agencies  in  a  counter  mer- 
chandiser and  tester  unit,  and  the  launch 
will  be  backed  by  full  page  colour 
advertisements  in  the  June  issues  of 
Woman's  Journal  and  Vogue,  and  in 
the  July  issues  of  She  and  Cosmopolitan. 
A  follow-up  series  of  advertisements  is 
planned  throughout  the  year.  Innoxa 
(England)  Ltd,  62  Brompton  Road, 
Knightsbridge,  London  SW3  1BW. 


Sterling's  medicine 
cabinet  offer 

Sterling  Health  are  running  a  consumer 
offer  on  a  display  linked  with  Milk  of 
Magnesia  indigestion  tablets  and  liquid 
and  Andrews  Liver  Salt.  The  offer 
features  a  medicine  cabinet  at  a  consider- 
able saving  to  the  consumer.  Chemist 
counter  units  have  been  designed  to 
feature  the  offer,  showing  an  illustration 
of  the  cabinet  and  the  slogan  "keep  your 
medicines  safely".  The  unit  contains  order 
forms  giving  details  of  the  cabinet  which 
has  a  lockable  section  for  medicines  and 
a  toiletry  section  with  two  sliding  mirror 
doors.  The  counter  unit  is  designed  to 
hold  six  tins  of  Andrews  Liver  Salt,  six 
packs  of  Milk  of  Magnesia  30s  tablets 
and  six  100ml  bottles  of  Milk  of  Mag- 
nesia liquid.  Sterling  Health  Products, 
Surhiton,  Surrey. 

Free  chewing  gum 
with  Dentu-creme 

A  packet  of  Wrigley's  Freedent  chewing 
gum — specially  made  for  denture  wearers 
— will  be  given  away  with  every  purchase 
of  a  large  size  tube  of  Dentu-creme.  A 
special  Dentu-creme  pack  design,  draw- 
ing attention  to  the  free  chewing  gum 
inside,  will  promote  the  offer,  which  is 
available  for  three  months  from  June. 
The  continuous  television  and  national 
Press  campaign  for  Dentu-creme  will  be 
increased  during  June,  July  and  August 
with  a  special  burst  to  support  the  chew- 
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ing  gum  offer.  During  the  year  Dentu- 
creme  advertisements  will  be  seen  in  the 
following  women's  magazines:  Woman's 
Own,  Woman's  Weekly,  Woman's  Realm, 
Woman  &  Home,  My  Weekly,  People's 
Friend  and  Good  Life.  Stafford-Miller 
Ltd,   166  Great  North  Road,  Hatfield, 

Correna  now 
from  Jackel 

Guinness  Morison  International  (a  sub- 
sidiary of  Arthur  Guinness  Son  &  Co) 
have  acquired  a  controlling  interest  in 
Correna  International  Ltd.  Correna  will 
become  part  of  the  GMI  branded  goods 
division — Jackel  International  —  which 
already  trades  in  sunglasses  under  the 
Sunbrella  name.  The  company  says,  "This 
is  in  line  with  their  policy  of  strengthen- 
ing their  interests  in  their  key  product 
areas.  The  Correna  business  is  entirely 
complementary  to  Sunbrella  and  the 
brand  is  sold  at  upmarket  prices — prim- 
arily to  departmental  store  outlet.  It  will 
be  their  intention  to  increase  its  disribu- 
ion  in  chemists  but  only  to  selected  out- 
lets and  they  will  maintain  its  upmarket 
positioning  so  that  it  offers  an  alterna- 
tive to  other  more  expensive  brands". 
Management  of  the  company  will  re- 
main in  the  hands  of  Mr  Anthony 
Corre  as  chairman  and  managing  direc- 
tor. Mr  Corre  is  a  qualified  ophthalmic 
optician  who  has  been  involved  in  the 
sunglass  business  all  his  life.  His  fellow 
director   Mr   Geoffrey   Waterman  will 


also  remain  with  the  company  as  sales 
director.  Jackel  International  do  not  fore- 
see any  short  term  changes  as  a  result 
of  this  agreement.  It  is  the  company's 
intention  to  continue  to  market  Sunbrella 
and  Correna  with  distinct  images  and 
different  ranges  of  glasses  at  different 
price  points.  Jackel  &  Co  Ltd,  Kitty 
Brewster  Estate,  Blyth,  Northumberland. 

Backing  Parazone 

Jeyes  say  that  following  the  initial  suc- 
cess of  the  recently  introduced  Parazone 
plus  detergent,  the  television  support  is 
being  extended  to  cover  all  regions  and 
this  month  a  "24-p  off  normal  price" 
offer  is  being  flashed  on  pack.  Jeyes 
Ltd,  Brunei  Way,  Thetford,  Norfolk. 

Ten-o-six  distribution 

The  Bonne  Bell  product  Ten-o-six  is  now 
being  handled  by  the  Eylure  group  of 
companies  and  distribution  will  begin 
later  this  year.  Tt  will  be  available  in 
three  sizes  (2oz  £0.49,  4oz  £0.95,  and  8oz 
£1.75)  in  unbreakable  bottles.  The  re- 
launch of  this  product  in  this  country 
will  be  backed  by  an  advertising  cam- 
paign in  magazines  geared  to  the  teenage 
market,  on  radio  and  with  in-store 
demonstrations  at  some  accounts.  Eylure 
Ltd,  Grange  Industrial  Estate,  Llan- 
frechfa  Way,  Cwmbran,  Gwent. 

English  Fern  offer 

A  summer  promotion  featuring  English 
Fern  fragrance  in  a  cologne  and  a  talcum 
powder  has  been  launched  by  Bronnley. 
Cologne  will  be  sold  at  the  special  price 
of  £0.99  (normally  £1.20)  and  talcum 
powder  for  £0.69  (normal  price  £0.79). 
Back-up  supplies  will  be  available  until 
the  end  of  June.  The  counter  dispenser 
featuring  the  English  Fern  promotion 
contains  one  dozen  bottles  of  cologne 
and  talcum.  H.  Bronnley  &  Co  Ltd.  10 
Conduit  Street,  London  W1R  0BR. 

Falcon  offers  holiday 
in  Acapulco 

Beecham  Toiletries  are  strengthening  the 
promotional  programme  behind  Falcon 
men's  hairspray  range  with  the  addition 
of  a  Mexican  holiday  competition.  First 
prize  will  be  a  fortnight's  holiday  for 
two,  with  £1,000  spending  money,  in 
Acapulco.  Fifty  runners-up  will  each 
win  a  three-piece  set  of  luxury  luggage. 
Competition  details  (plus  entry  form) 
are  featured  on  the  special  Falcon  pack 
collarette.  (Closing  date  September  30 
1978.)  Beecham  Proprietaries,  Beecham 
House,  Great  West  Road,  Brentford, 
Middlesex. 
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BerkeyCC®^gfi(Q)[n](i:  pocket 
cameras  you  can  afford  to  sell! 


You  know  how  it  is  with  a  lot  of 
popular  cameras — you're  expected 
to  stock  them  but  you're  always 
being  undercut.  With  Berkey 
Keystone  it's  different. 

Our  pricing  and  distribution 
policy  gives  you  a  really  fair  mark 
up. 

You  sell  a 
first-class  product. 

Berkey  Keystone  are  the  most 
advanced  popular  cameras  in  the 
world. 

The  first  with  built-in  electronic 
flash  (we  invented  it!)  and  the  first 
with  a  2:1  zoom  lens  (the  new  306). 
They  have  neutral  density  filters, 
allowing  the  full  benefit  of  a  fast 
(400  ASA)  film.  This  extends  its  use 


f    in  daylight, 
doubles  the 
flash  range  and  encourages  your 
customers  to  take  more  shots,  so  you 
sell  more  film  and  processing! 

All  this,  coupled  with  superb 
reliability  (we  have  far  fewer 
'customer  returns'  than  anyone 
else),  means  you  can  afford  to  sell 
Berkey  Keystone  in  every  sense. 

Ask  your  film  processor  or 
wholesaler,  or  contact: 

Bill  Painter  at 
Berkey  Keystone  (UK)  Ltd, 
P.O.  Box  5,  Burrell  Way,  Thetford, 
Norfolk  IP24  3RB.  Tel:  (0842)  2484 

Ireland:  Olraine  Agencies,  Unit  13, 
Abbey  Shopping  Centre,  West 
Streei,  Drogheda.  Tel:  7481.  f 


BerkeyCCd^totn] 

BRITAIN'S  BEST-SELLING  POCKET  EVERFLASH  CAMERAS. 


Special 
Sales  Offer! 

We  will  allow  you  £1.50  to 
make  a  special  offer  of  free 
processing  to  everyone  buying 
a  106  or  306. 

Point  of  sale  available  to 
help  you  put  this 
offer  over. 
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Arthur  H.  Cox  present 
the  latest  additions  to 
their  new  range 

of  high  quality  generics. 

Methyktopa  Chlorpropamide 


^opa 


^orproparr^ 

?^ets  bp  * 


"i «  coot  9 

CM 


THE  COX  RANGE  OF  GENERICS 


*  manufactured  to  Cox's  stringent 
Quality  Control  standards. 

*fast  reliable  delivery. 

*  wide  range  of  packs  and  tablet 
strengths. 

*  available  from  Sangers,  Vestric, 
other  major  wholesalers  and  direct 
through  our  representatives  and 
Sales  Office. 


Strength 

Pack 

Price  to 
Chemists 

Methyldopa 

125mg 

250 

£5.53 

250mg 

250 

£8.00 

250mg 

1000 

£30.00 

500mg 

250 

£15.50 

500mg 

500 

£30.20 

Chlorpropamide 

100mg 

500 

£7.00 

250mg 

500 

£15.40 

Frusemide 

20mg 

250 

£3.80 

40mg 

500 

£13.00 

40mg 

1000 

£25.00 

500mg 

100 

£30.00 

Diazepam 

2mg 

500 

£2.65 

2mg 

1000 

£4.97 

5mg 

500 

£3.85 

5mg 

1000 

£7.40 

10mg 

500 

£6.10 

Nitrazepam 

5mg 

500 

£5.80 

Arthur  H.  Coh  ft  Co  United 


Full  technical  and  price  details  are  available  on  request. 


PhOffflOCCUliCOl/  93  Lewes  Road,  Brighton,  Sussex  BN2  3QJ  Tel:  Brighton  603084  (24  hour  answering  service) 
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COUNTERPOINTS 


Casual  Highlight  fashion 
competition 


A  point-of-sale  consumer  promotion  for 
Casual  Highlight  takes  the  form  of  a 
fashion  competition  aimed  at  young 
women.  Entrants  must  match  five  fashion 
designs     to     named     photographs  of 


designers  and  complete  a  tie-breaker. 
There  are  over  £20,000  worth  of  prizes 
to  be  won,  including  five  first  prizes  of 
a  £500  fashion  wardrobe  to  be  selected 
from  any  House  of  Fraser  store  and  200 
runner-up  prizes  of  Braun  electric  styling 
wands.  As  an  added  bonus,  and  to  create 
in-store  impact,  there  is  an  offer  of  a 
free  original  Bill  Gibb  fashion  poster 
for  the  first  20,000  entrants. 

Advertising  support  comes  in  the  form 
of  a  flash  on  the  current  series  of  Casual 
Highlight  advertisements  running  in  ma- 
jor women's  consumer  magazines.  Two 
proofs  of  purchase  are  required  per  entry 
and  the  competition  runs  until  the  end 
of  September.  Gillette  personal  care 
division,  Great  West  Road,  Isleworth, 
Middlesex. 


Price  mark  promotion 
for  Cream  Silk 

Elida's  Cream  Silk  conditioner  range, 
is  to  get  a  boost  with  the  introduction 
of  a  price  mark  promotion.  Recommen- 
ded prices  of  the  standard,  large  and 
economy  sizes  are  being  cut  by  nearly 
one-third  to  make  the  60ml  size  available 
for  £0.29,  the  110ml  size  for  £0.43  and 
the  200ml  size  for  £0.63.  The  company 
says  that  the  brand  has  taken  a  big 
leap  in  sales  since  the  introduction  last 
autumn  of  a  fourth  variant  for  over- 
heated hair.  "After  only  three  months 
on  the  market  it  became  the  brand's 
fastest-selling  variant,  even  outselling  the 
variant  for  dry  and  damaged  hair."  The 
price-mark  pack  promotion,  plus  £\ 
million  worth  of  advertising  support  over 
the  next  12  months  on  television  and 
in  the  women's  Press,  is  expected  to 
boost  Cream  Silk's  position  still  further 
during  1978.  Elida  Gihbs  Ltd,  PO  Box 
1DY,  Portman  Square,  London  Wl. 

More  support  for 
Aspro  Clear 

Nicholas  Laboratories  Ltd  have  increased 
their  support  of  Aspro  Clear  with  an 
additional  television  burst  currently  being 
seen  nationally.  The  new  commercial  in- 
corporates testimonial  statements  from 
migraine  headache  sufferers.  "Since  we 
introduced  Aspro  Clear  about  18  months 
ago  we  have  received  quite  a  number  of 
favourable  letters  from  migraine  head- 
ache sufferers,"  comments  Graeme  Han- 
nah, Nicholas  Laboratories'  marketing 
manager  pharmaceuticals,  "and  it  seemed 
a  logical  step  to  use  the  direct  experiences 
of  these  people  to  reach  other  sufferers. 
Our  advertising  expenditure  on  Aspro 
Clear  is  now  in  excess  of  £600,000  on 
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television  alone  this  fiscal  year,  which 
makes  it  one  of  the  most  heavily  support- 
ed analgesic  products." 

Nicholas  claim  that  sales  of  Aspro 
regular  are  also  growing  alongside  those 
of  Aspro  Clear,"  with  no  evidence  of 
consumers  switching  from  one  to  the 
other."  Nicholas  Laboratories  Ltd,  225 
Bath  Road,  Slough,  Barks. 

Photopia  calalogue 

The  64-page  "Leisure  and  pleasure"  cata- 
logue for  the  photographic/audio  trade  is 
available  free  from  the  advertising  de- 
partment of  the  Photopia  group.  The 
catalogue  contains  products  catering  for 
the  needs  of  the  "still"  and  "movie" 
photographer.  Photopia  Ltd,  Hempstalls 
Lane,  Newcastle,  Staffs. 

Royal  Warrants  for 
Bowater-Scott 

Bowater-Scott  Corporation  Ltd  have  been 
granted  Royal  Warrants  of  Appointment 
as  manufacturers  of  disposable  tissues  to 
two  royal  households — that  of  Her 
Majesty  the  Queen  and  HM  Queen  Eliza- 
beth the  Queen  Mother.  The  Royal  Coat 
of  Arms  of  a  warrant-holder  will  soon 
be  appearing  on  the  vehicles  and  station- 
ery as  well  as  at  the  headquarters  of 
Bowater-Scott.  Bowater-Scott  Corpora- 
tion Ltd,  Bowater  House,  68  Knights- 
bridge,  London  SW1X  7LR. 

Tommee  Tippee 
baby  pants 

Tommee  Tippee  are  adding  baby  pants 
to  their  range  of  products.  They  are 
available  in  four  sizes  in  assorted  colours 
(£0.49  for  pack  of  four)  and  each  pack 
is  individually  polybagged  either  to  hang 
on  the  display  stand  or  to  be  piled  in  the 


dump  bin.  The  dump  bin  is  available  as 
part  of  a  deal  which  consists  of  36  packs 
of  each  size  and  offers  a  launch  discount 
of  10  per  cent  to  the  retailer.  Jackel  & 
Co  Ltd,  Kitty  Brewster  Estate,  Blyth, 
Northumberland. 

Advertising  campaign 
for  Ambre  Solaire 

L'Oreal  are  spending  over  £650,000  on 
above  and  below-the-line  support  for  the 
new  Ambre  Solaire  range.  The  national 
television  campaign  majors  on  the  theme 
"you  can  stay  a  little  longer  in  the  sun" 
and  a  catchy  theme  song  "Stay  a  little 
bit  longer",  from  the  original  hit  record, 
plays  continuously.  The  campaign  is 
running  for  four  weeks  from  May  15. 

The  Press  campaign  will  give  heavy- 
weight coverage  from  the  end  of  May 
until  August.  There  are  three  different 
Press  advertisements,  all  double  page 
spreads,  appearing  in:  — She,  Living, 
Good  Housekeeping,  Over  21,  TV 
Times,  Vogue,  Cosmopolitan,  Woman's 
World,  Honey  and  Woman.  The  theme 
of  the  Press  advertisements  is  again  the 
promise  that  Ambre  Solaire  lets  you  stay 
longer  in  the  sun. 

A  floor  standing  unit,  a  pre-packed 
unit  for  the  new  range  and  a  pre-packed 
unit  for  Duotan  are  available  as  well  as 
window  displays  featuring  a  girl  on  a 
beach.  L'Oreal  (Golden  Ltd),  18  Bruton 
Street,  London  W1A  1BX. 

Jackel  discounts 
and  relaunches 

For  a  limited  period  only  Jackel  are 
offering  consumers  a  discount  on  Thicken 
Hair.  The  125ml  bottles  will  retail  at 
£0.59  instead  of  £0.75,  and  for  the  dura- 
tion of  the  offer  the  price  will  be  flashed 
on  pack.  The  company  is  also  re-intro- 
ducing the  nail  care  product — Stop  Bite 
(9cc,  £0.29). 

Jackel  will  also  be  distributing  the 
various  Fields  ranges  as  all  year  rounders 
rather  then  Christmas  products  only. 
Soaps  in  boxes  of  three  (£0.59),  90g  tubes 
of  talc  (£0.29)  and  bathcubes  in  boxes 
of  six  and  12  (£0.32,  £0.55)  are  now 
available.  Jackel  &  Co  Ltd,  Kitty  Brew- 
ster Estate,  Blyth,  Northumberland. 


Blase  splash 

Max  Factor  have  added  a  cool  body 
splash  to  their  Blase  range  (£2.75).  It  is 
a  light  refreshing  Cologne  which  the  com- 
pany recommends  users  to  "splash  on 
lavishly  all  over".  Available  for  sale 
from  June.  Max  Factor  Ltd,  16  Old 
Bond  Street,  London  W1A  3 AH. 
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Clamoxyl  for 
animals 

Beecham  Animal  Health  have  introduced 
a  range  of  amoxycillin  preparations 
under  the  name  Clamoxyl.  Clamoxyl 
400mg  tablets  (50,  £10.50  trade),  Clamo- 
xyl powder  (200g,  £13.45),  Clamoxyl 
palatable  tablets  (40mg— 100,  £3.48;  500, 
£16.54;  200mg— 100,  £8.80;  250,  £20.91) 
and  Clamoxyl  oral  multidoser  (40mg  X 
100,  £5.10)  are  now  available.  Clamoxyl 
injectable  suspensions  (lOg,  1  vial;  2.5g, 
6  vials)  will  be  available  shortly. 

Following  last  year's  success,  Beecham 
say  they  have  introduced  another  bonus 


for  Ampiclox  dry  cow  and  Orbenin  dry 
cow.  Orders  should  be  received  by  May 
31  and,  if  wished,  may  be  despatched  in 
3  consignments.  This  bonus  is  available 
through  usual  wholesalers.  Beecham 
Animal  Health,  Beecham  House,  Brent- 
ford, Middlesex  TW8  9BD. 

Creams  in  tubes 

Evans  Medical  have  introduced  certain 
of  their  creams  for  topical  use  in  new 
packs.  Cream  adrenaline  (£0.48  trade), 
cream  aqueous  BP  (£0.45   trade)  and 


cream  buffered  BPC  (£0.50  trade)  are 
now  in  lOOg  tubes.  Evans  Medical  Ltd, 
Speke,  Liverpool  L24  9JD. 

Vestric  promotions 

Vestric  promotions  for  June  include: — 
Agfa  cameras,  Agfacolor  slide  film,  Agfa 
movie  film,  Agfacolor  negative  film, 
Band  Aid,  Belle  Blonde,  Belle  Color, 
Clean  &  Clear,  Denim  products,  Del- 
rosa,  Denclen,  Dextrosol,  Gillette 
Foamy,  J  cloths,  KY  jelly,  Kotex,  Milu- 
mil,  Milupa  infant  food,  Nice  &  Easy, 
Nurodol,  Oralcer,  Panty  Pads,  Radox 
salts,  Sunsilk,  Sure,  Tender  Touch,  Ultra 
Brite,  Waspeze  and  Wilkinson  Bonded 
blades.  Vestric  Ltd,  Chapel  Street,  Run- 
corn, Cheshire  WA7  5AP. 


the  denture  cleaner 
thats  never  left  on  the  shelf ! 

Sales  of  Denclen  have  really  taken  off. 
Last  year's  massive  increase  shows  no  sign  of  slowing  down. 

And  summer  always  sees  an  added  boost  for  Denclen  sales. 
Because  Holidaymakers  dread  running  out  of  Denclen  in  Dubrovnik. 
So  summer's  the  time  for  them  (and  you)  to  stock  up. 

Don't  let  warm-weather  sales  take  you  by  surprise.  Denclen's  the 
most  heavily  advertised  denture  cleanser  in  the  national  press. 
Can  your  stocks  cope  with  a  sudden  rush? 

DENCLEN 

International  Laboratories  Ltd.  -  the  chemists'  friend 
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Larger  Vamin 

Kabivitrum  have  added  Vamin  with  glu- 
cose 1  litre  (£12.50  trade)  to  their  Vamin 
amino  acids  range  of  solutions.  Kabivit- 
rum Ltd,  Bilton  House,  Uxbridge  Road, 
London  W5. 


Holiday  closings 

Ciba  Laboratories,  Wimblehurst  Road, 
Horsham,  West  Sussex  RH  12  4AB. 
From  close  of  business  Friday,  May  26 
until  start  of  business  Tuesday,  May  30. 
Emergency  supplies  may  be  obtained 
from  John,  Bell  &  Croyden,  Wigmore 
Street,  London. 

Kirby  Pharmaceuticals  Ltd,  Mildenhall, 
Bury  St  Edmunds,  Suffolk  1P28  7 AX. 
From  close  of  business  Monday,  May  29 
until  start  of  business  Tuesday,  June  6. 
Parke-Davis  &  Co,  Usk  Road,  Ponty- 
pool,  Gwent  NP4  8YH,  from  close  of 
business  Friday,  May  26  until  start  of 
business  Wednesday,  May  31.  The  Car- 
fin  distribution  depot  will  be  open  for 
normal  business  on  both  Monday  and 
Tuesday. 

William  Ransom  &  Son  Ltd,  Hitchin, 
Herts.  From  close  of  business  Monday, 
May  29  until  start  of  business  Monday, 
June  5. 

ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc — Scotland;  WW — Wales  and  West; 
So — South;  NE— North-east;  A— Anglia;  U— Ulster; 
We — Westward;  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Ambre  Solaire:  All  areas 

Anadin:  All  except  U,  E 

Aspro  Clear:  All  except  E 

Complan:  M,  U 

Dentu-creme:  All  areas 

Earth  Born:  All  except  E 

Foster  Grant:  All  areas 

Johnson's  baby  shampoo:  All  areas 

Nivea:  All  except  Ln,  We 

Norsca:  All  areas 

Polaroid  sunglasses  &  model  1000:  All  areas 
Simply  Sensational:  Lc,  A,  Y,  Ne,  B,  Sc,  G 

20  May  1978 


E<X>  JL  J&^kl  E^C  A  JK.iA.1 


Read  all  about  it! 


Body  Misfs  bigger  value-added  packs  to  win  you  an  extra  slice  of 
Deodorant  Market  Sales. 


^  25%  extra  product  FREE 
on  normal  aerosol  sizes. 

*  AND  50%  extra  FREE 
onroll-ons. 

NOW-  the  biggest  value 
and  top  selling  feminine 
anti-perspirant  is  even  big 
value  than  ever 


ROLL-ON  VALUE 


EXTRA 


Body 
Mist 


Body 
Mist 

ANTI-PERSPIRANT 
DEODORANT 


ROLL-ON  ANTI-PERSPIRANT 


BREAKAWAY 


Body 
Mist 

ANTI-PERSPIRANT 
DEODORANT 


BREAKAWAY 


Beecham  Proprietaries,  Brentford,  Middlesex. 


-sell  through  faster. 


Pharmacy  assistant 
wins  £1,000  in 
Faberg§  competition 


The  winner  of  Faberge's  Babe  Fashion 
Face  competition  was  Jackie  Pickard,  a 
20-year-old  pharmacy  assistant  who  has 
worked  at  Sim  &  Webb  in  Morpeth, 
Northumbria  for  four  years.  Jackie 
entered  the  competition  late  last  year 
simply  because  she  wanted  the  double 
mirror  compact  offered  free  to  all 
entrants.  Even  when  she  heard  the  news 
of  her  win  she  was  more  than  satisfied 
with  the  attache  case  full  of  Babe 
products  but  was  speechless  when  she 
learned  she  had  also  won  £1,000  to  spend 
on  a  fashion  wardrobe  during  a  weekend 
for  two  in  London. 


"I'm  helping  to  improve 
the  appearance  and 
confidence  of  people" 


The  competition  required  her  to 
recommend  the  ideal  make-up  selection 
from  the  Babe  collection  for  a  pictured 
model,  and  to  complete  a  tie  breaker 
sentence.  Her  winning  line  was:  '7  like 
to  sell  Babe  cosmetics  because  I  know 
I'm  helping  to  improve  the  appearance 
and  confidence  of  people  buying  them". 
The  same  sense  of  colour  and  design 
which  Jackie  displayed  with  her  winning 
fashion  face  was  reflected  in  her  fashion 
purchases.  She  came  down  to  London 
with  her  mother  on  April  6  and  after  a 
great  deal  of  thought  and  many  trips  to 
some  of  the  grander  changing  rooms 
in  Knightsbridge  and  Kensington  she 
decided  on  a  two-piece  tweed  suit  and 
a  three-piece  cotton  suit,  matching  shoes 
and  sandals  and  a  pair  of  diamond  stud 
earrings. 

C&D's  beauty  editor  met  Jackie  and 
her  mother  for  lunch  and  learned  how 


much  she  enjoyed  working  for  Mr  Sim, 
whom  Jackie  described  as  a  "great  'boss". 
Similarly  Mr  and  Mrs  Sim  were  proud 
of  Jackie  and  described  her  as  a  "clever 
and  capable  girl"  who  is  able  to  counsel 
customers  wisely  as  well  as  sell  products. 
He  sells  a  wide  range  of  cosmetic  lines 
and  has  seven  full  time  staff,  two  part- 
timers  and  two  Saturday  girls  in  a  store 
described  as  "not  large  but  busy".  Jackie 
says  that  her  ambition  is  to  be  a  consul- 
tant. She  also  hopes  to  go  to  Canada 
next  year  and  has  put  aside  some  of  her 
prize  money  for  this.  Her  mother  is  all 
for  Jackie  "flying  the  coop  and  seeing 
something  of  the  world".  Jackie  could 
hardly  have  chosen  a  more  suitable 
companion  for  her  trip — even  if 
boyfriend   Raymond   was  disappointed. 

"It  has  been  a  weekend 
we  will  never  forget" 

Mrs  Pickard  is  a  down  to  earth  lady 
with  an  impish  sense  of  humour  who 
has  been  trying  to  persuade  Jackie  to 
do  the  pools  every  week  since  her  win. 
Jackie  admitted  that  she  usually  filled 
in  competition  entry  forms  and  then 
forgot  to  post  them  so  Mrs  Pickard  is 
now  following  her  round  the  house  and 
popping  them  in  the  letter  box! 

Jackie  and  her  mother  also  went  to  see 
Chorus  Line  and  Jesus  Christ  Superstar 
while  they  were  in  London  and  were 
right  royally  entertained  by  Faberge; 
"It  has  been  a  weekend  we  will  never 
forget". 

C&D  hopes  this  story  will  encourage 
other  bright  pharmacy  assistants  to  learn 
enough  about  the  products  they  sell  to 
enable  them  to  enter  and  win  competi- 
tions of  this  kind. 


EQUIPMENT 

System  to  eliminate 
false  alarms 

A  new  system  to  eliminate  annoying 
false  alarms  in  burglar  and  fire  alarm 
systems,  has  been  launched  by  Gwinever 
Ltd.  Designed  to  the  new  British  Stand- 
ard (BS4737  part  II)  which  takes  effect 
in  June  1978,  and  conforming  with 
BS3116  for  fire  alarms,  the  program- 
mable alarm  interface  system  (PAIS)  not 
only  permits  an  existing  system  to  be 
brought  up  to  the  new  standard,  but 
transforms  the  system  into  a  versatile 
aid  to  security  with  features  previously 
only  available  in  the  most  expensive  in- 
stallations. It  is  said  to  eliminate  false 
alarms  caused  by  faults,  incorrect  setting 
or  even  spurious  signals  from  sensors  in 
the  system  and  can  be  fitted  into  all 
existing  security  systems. 

The  memory  can  be  progammed  to 
specify  what  combination  of  signals  from 
the  various  sensors  and  the  minimum 
duration  of  the  signals  will  activate  the 
alarm.  This  ensures  that  an  alarm 
activated  by  vibration  from  a  heavy 
lorry,  thunderstorm  or  even  spikes  in  the 
electricity  supply  can  be  programmed  out. 
but  a  broken  window  or  forced  door 
programmed  in.  A  tamper-proof  remote 
control  module  allows  control  from  out- 
side the  secure  area.  The  memory  can  be 
programmed  to  sound  either  a  local 
alarm  or  a  full  alarm  to  the  police.  In 
the  case  of  a  fire  alarm  system,  the 
Gwinever  PATS  can  sample  smoke  and 
heat  detector  sensors  and  only  sound  an 
alarm,  or  initiate  a  sprinkler  system, 
after  it  has  confirmed  that  smoke  or 
temperature  is  increasing  in  a  given  area. 
Gwinever  Ltd,  Corsham,  Wilts. 

Contract  packaging 

Carton,  blister  and  skin-packaging  on 
any  scale  is  offered  by  KX  Contract 
Packaging.  Facilities  include  25,000 
sq  ft  of  warehouse  space  and  two  blister 
packing  conveyor  lines  and  a  cartoning 
machine  with  a  capacity  of  29,000  units 
per  shift.  KX  also  welcomes  inquiries 
for  short-run  or  complex  packaging. 
KX  Contract  Packaging,  Riverside 
Tramway  Industrial  Estate,  Banbury, 
Oxon,  OX16  8TE. 

Metric  bottles 

Johnsen  &  Jorgensen  Ltd,  are  now  offer- 
ing a  range  of  amber  metric  medical 
bottles  in  100,  200  and  300  ml  sizes.  The 
company  is  investigating  extending  the 
range  to  include  the  same  sizes  with  a 
Jaycap  neck  finish.  Johnsen  &  Jorgensen 
Ltd,  Charlton,  London. 

Cahn  microbalances 

The  complete  range  of  Cahn  series-20 
automatic  microbalances  is  now  avail- 
able in  the  UK  from  Oertling  Ltd.  All 
are  fully  automatic.  Oertling  Ltd,  Cray 
Valley  Works.  Orpington,  Kent. 
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When  is  a  hot  water  bottle, 

more  than  just 

a  hot  water  bottle? 

This  year,  we've  conjured  up  some  pretty  exciting  answers. 

Wm 


When  it's  a  Panda  Bear  hand  puppet. 
)r,  a  P.  Jama  Bear.  Or  Space  Mate,  pyjama  case 

And  when,  TV  favourites  Mr.  Men 
ippear  on  their  own  novelty  covered  bottles. 
Mandelle  Mr.  Men. 

All  Mandelle  bottles  are 
lanufactured  to  British  Safety 
standards.  And  our  novelty  range 
onforms  to  British  Toy  Specif  i- 
ations. 

They're  sure  to  sell  with 
>ur  advertising  support. 

So,  contact  your  nearest 
listributor  now,  to  see  the  full 
ange  of  Mandelle  Luxury  Hot 
Vater  Bottles. 

Aore  magic  from 

Mandelle 

.uxury  Hot  Water  Bottles 


Mandelle 


avids&Co.  Ltd.  East  Midlands  Toiletries  Ltd.  S.  Haydock  &  Co.  Ltd.  Macton  (South  Wales)  Ltd 
don  N1  3PG       Nottingham  NG1 1  6 LA         Belfast.  Cardiff  CF4  7RB 

01  2262446      Tel:  0602  841444  Tel:  0232  81 2054        Tel:  0222  81 0432 


nis  E.  Riches     Fernan  (Sundries)  Ltd. 
ichurch,  Essex.  Stirling,  Scotland. 
0708  44155       Tel:  0786  2529 


)hin  Munday 
dries  Ltd. 
>ud,  Glos. 
045  36  3893 


Greenhays  Sundries  Ltd. 
Widnes. 

Tel:  051  424  1561 


Jackel  &  Co.  Ltd. 
(All  Branches) 
Blyth. 

Tel:  06706  66771 

L.  Landaw&Co  Ltd. 
London  NW10  4JR 
Tel:  01  965  93R1 


R.  A.  Norris  &  Co.  (Reading)  Ltd. 

Reading. 

Tel:  0734  56677 

Paul  Murray  Ltd. 
Eastleigh,  Hants 
Tel:  042  15  68444 


Raimes  Clark  &  Co.  Ltd. 
Edinburgh  6.  Scotland. 
Tel:  031  554  7551 

S.  W.  S.  Sundries 

Felixstowe. 

Tel:  039  42  77664 


Vernon  Powell  Ltd. 
South  Croydon. 
Tel:  01  681  6761 

Wains  of  Tunbridge  Well 
Tunbridge  Wells. 
Tel:  0892  21666 


Unichem  Ltd.  (All  Branches)  Western  Trading  Co. 
Morden.  Cardiff  CF4  3YS. 

Tel:  540  3831  Tel:  0222  26872 


1 
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I'M  PRESENTING  YOUR 

POINTER  TO  SUCCESS 
ON  NATIONAL  TV. 

You  know  that  UniChem  is  building  quite  a  reputation  for  really  big  sales 
promotions. 

For  the  consumer  they  combine  top  quality  products  with  low  prices. 
For  the  chemist  they  offer  big-budget  advertising.  For  free. 
That's  where  I  come  in.  Hard  on  the  heels  of  the  successful  "Castaway 
Prices"  competition  comes  the  "Pointer  to  Value"  competition.  Which  I  shall  be 
presenting  nationwide  on  TV 

It  will  boost  the  promotion-linked  lines  enormously  and  attract  more 
customers  to  your  shop. 

Quite  simply  that's  why  the  Pointer  to  Value  is  the 
pointer  to  success. 

If  you're  not  already  a  UniChem  member,  get  full  details  from 
John  Speller.  Phone  01-542  8522  and  he'll  tell  you  how  to  make 
the  most  of  being  independent. 


THE  VALUABLE  PRIZES 

For  the  consumer  a  Chrysler  Sunbeam  car,  plus  5  Sony 
portable  colour  TV  sets,  10  Polaroid  SX-70  1000  cameras  and 
500  £2  shopping  vouchers  for  runners-up. 
For  the  chemist  a  Chrysler  Sunbeam  car. 


THE  ADVERTISING  SUPPORT 

Nationwide  TV,  national  press  and  women's  magazines, 
extensive  point  of  sale  display  material.  All  giving  big 
impact  to  this  exciting  competition. 


THE  POINTER  TO  VALUE 


UniChem.  With  us  you're  independent 
but  never  alone. 
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BUSINESS  MATTERS 

Part-time  employees 
and  their  rights 


By  Paul  Hilden  * 

With  so  many  changes  in  the  law 
having  taken  place  over  recent  years, 
there  is  some  confusion  about  the  posi- 
tion of  employees  on  a  part-time  basis. 
How  do  they  stand  for  redundancy  pay- 
ments, unfair  dismissal  compensation, 
maternity  leave  and  so  on? 

The  difficulty  is  that  a  person  whom 
a  business  or  industry  might  consider 
as  a  part-time  worker  becomes  a  full- 
time  worker  in  certain  circumstances  so 
far  as  the  law  is  concerned.  For  most 
aspects  of  employment  legislation,  a  per- 
son who  works  for  16  hours  a  week  or 
more  is  considered  to  be  "full-time".  In 
the  case  of  a  person  who  has  worked  for 
an  employer  for  8  hours  a  week  or  more 
for  five  years,  that  employee,  too,  is 
regarded  as  "full-time". 

All  these  employees,  provided  that 
they  have  put  in  the  necesary  qualifying 
period  of  service,  can  claim  compensa- 
tion if  they  are  dismissed  on  grounds  of 
redundancy  or  if  they  are  dismissed 
unfairly.  They  can,  if  they  are  women 
employees,  take  advantage  of  the  paid 
maternity  leave  regulations  and  also 
exercise  their  right  to  return  to  your 
employment  after  having  a  child.  Casual 
workers  who  work  for  less  than  the 
above  limits  do  not  have  these  rights. 

Salaries  and  wages 

As  a  result  of  action  both  by  Parliament 
and  the  Department  of  Employment  it 
is  worth  noting  one  or  two  points  about 
the  payment  of  wages  and  salaries  that 
effect  all  businesses.  First  there  is  the 
question  of  pay  policy.  Many  firms  be- 
lieve that  the  pay  limits  imposed  by  the 
government  have  the  force  of  law.  Of 
course,  this  is  not  the  case  at  the  present 
time  and  an  employer  can  pay  his  em- 
ployees as  much  as  he  wishes  or  as  much 
as  his  business  can  stand.  However,  the 
government  can  indirectly  bring  the  law 
to  bear  on  many  firms  to  try  to  ensure 
that  its  pronouncements  on  pay  are 
being  followed. 

Those  who  come  under  the  price  con- 
trol regulations  can  have  applications  for 
price  increases  refused  on  grounds  of 
wage  costs  exceeding  the  government 
"norm".  Then  recently,  stiff  clauses  are 
being  introduced  into  the  contracts  of 
firms  who  do  business  with  government 
or  public  bodies  to  ensure  that  pay 
policies  are  being  adhered  to.  Finally, 
where  the  government  has  a  discretionary 
right  to  give  financial  assistance  to  busi- 
nesses— either  small  or  large — it  can 
withhold  that  assistance  if  it  is  not  satis- 
*Pen  name  of  barrister 
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fied  with  increases  that  have  been  given 
by  that  business  to  its  employees. 

On  a  quite  separate  point,  legislation 
is  now  in  existence  to  ensure  that  when 
employees  are  given  their  salaries  or 
wages  they  receive  a  statement  from  the 
employer  setting  out  their  gross  pay,  full 
details  of  any  deductions  made  and  a 
statement  as  to  their  net  pay  after  those 
deductions.  Compensation  can  be  claimed 
by  the  employee  if  these  details  are  not 
given  to  him  or  if  insufficient  informa- 
tion is  contained  on  the  statement. 

Criminal  injuries 

With  the  rapid  growth  of  crime — 
especially  those  crimes  in  which  violence 
is  used — more  and  more  individuals  in 
business  are  becoming  victim  to  criminal 
attacks.  Injuries  can  often  be  quite 
serious  and  it  is  therefore  worth  drawing 
attention  to  the  national  Criminal  In- 
juries Compensation  Scheme  which  pro- 
vides monetary  compensation  for  those 
who  have  been  hurt  in  the  course  of  a 
crime.  This  compensation  can  be  paid 
whether  or  not  the  criminal  is  caught. 

There  are,  of  course,  certain  condi- 
tions. You  must  first  have  reported  the 
crime  to  the  police  at  the  earliest  oppor- 
tunity. Then  you  must  make  application 
in  a  prescribed  way.  Forms  can  be 
obtained  from  police  stations  or  the 
Criminal  Injuries  Compensation  Board, 
Russell  Square  House,  London  WC1. 

The  compensation  will  be  broadly  what 
you  would  have  received  had  the  injury 
been  caused  by  someone  else's  negli- 
gence in  an  accident.  That  is  to  say,  the 
money  awarded — which  will  nearly 
always  be  in  the  form  of  a  lump  sum — 
will  take  into  account  your  loss  of  earn- 
ings, the  loss  of  expectation  of  life  to- 
gether with  an  element  for  loss  of  enjoy- 
ment of  life  and  the  pain  and  suffering 
which  arose  as  a  result  of  the  injuries. 
Incidentally,  if  the  injuries  are  of  a 
minor  character  (where  the  compensa- 
tion would  be  under  £50),  then  no  claim 
will  be  entertained. 

In  the  first  instance,  a  member  of  the 
board  will  deal  with  the  application  and 
make  an  award  of  compensation.  If  you 
are  dissatisfied  with  his  or  her  decision 
you  can  appeal  to  three  members  of  the 
board  at  a  private  hearing  where  you 
can  be  represented  if  you  so  desire. 
Injuries  received  as  a  result  of  crimes 
under  the  Road  Traffic  Acts  are  ex- 
cluded and,  of  course — anyone  engaged 
in  a  crime  with  others  and  who  is  in- 
jured cannot  benefit  from  his  own 
wrongdoing. 


Employer  insurance 

Although  the  prudent  employer  has  al- 
ways taken  out  insurance  to  cover  him- 
self against  claims  both  from  the  public 
and  employees,  one  form  of  insurance 
is  compulsory. 

This  concerns  cover  for  claims  against 
the  employer  by  the  employee  who  has 
a  legal  claim  against  the  employer  for 
injuries  received  due  to  the  employer's 
negligence. 

The  insurance  has  to  be  taken  out  to 
cover  all  employees  except  close  relatives 
(although  with  little  addition  to  a  pre- 
mium these  can  be  given  cover  as  a 
matter  of  commonsense). 

What  you  are  insuring  against  are 
legitimate  claims  that  may  be  made 
against  you  where  you,  a  manager  or 
indeed  an  employee,  has  through  negli- 
gence caused  injury  to  another  employee. 
This  means  if  an  employee  injures  him- 
self through  his  own  misconduct  or  is  off 
on  some  private  venture  of  his  own,  the 
insurance  will  not  cover  this  situation. 

What  is  perhaps  not  widely  realised,  is 
that  when  this  insurance  is  taken  out, 
you  have  to  display  a  certificate  to  this 
effect  on  your  business  premises  where  it 
can  be  seen  by  employees. 

Not  only  are  there  fines  liable  to  be 
paid  for  not  taking  out  the  insurance 
in  question,  you  can  also  be  fined  for 
not  displaying  the  certificate.  Since  an 
inspector  could  call  at  your  premises  at 
any  time,  make  sure  that  your  certificate 
is  on  display. 

Incidentally,  if  an  accident  does  occur 
to  an  employee  it  would  be  unwise  for 
management  to  enter  into  talks  with  the 
employee  about  the  accident  or  the 
question  of  compensation.  The  insurance 
company  should  be  informed  and  you 
should  be  guided  by  the  insurer. 


Written  reasons 

Sheer  neglect  to  deal  with  certain  cor- 
respondence speedily  can  cost  a  business 
money.  This  is  especially  so  in  the  case 
of  a  dismissed  employee.  He  is  entitled 
under  the  law — if  he  so  requests  it — 
to  have  the  reasons  for  his  dismissal 
set  out  in  writing  by  his  former  em- 
ployer. 

Furthermore  the  employee  is  entitled 
to  have  these  written  reasons  within  14 
days  of  sending  in  a  request  to  his  em- 
ployer. If  the  employer  fails  to  respond 
within  the  time  limit  or  if  the  reasons 
given  are  inadequate  in  all  the  circum- 
stances of  the  case  then  compensation 
can  be  claimed  by  the  employee  if  he 
takes  a  case  for  unfair  dismissal  to  an 
industrial  tribunal. 

For  the  mere  failure  to  give  written 
reasons  for  dismissal,  two  weeks  pay  can 
be  awarded  to  the  employee  by  way  of 
compensation  whatever  other  com- 
pensation may  be  awarded.  In  the  past, 
a  benevolent  employer  tried  to  let  a 
dismissed  employee  down  lightly  by 
giving  anodyne  reasons  for  dismissal.  It 
looks,  unfortunately,  in  the  employer's 
own  self-interests  that  this  will  no  longer 
be  possible. 

20  May  1978 


This  could  be  your  last  chance 

to  fill  your  shelves 
before  we  fill  the  screen* 

#  Farley's  are  going  on  TV  for  three  whole  weeks 
starting  June  5th  with  a  major  campaign 
reaching  76%  of  all  young  mothers  viewing  ITV 

#  Farley's  are  also  running  a  heavyweight 
consumer  promotion  with  a  5p  on-pack  coupon 
redeemable  against  Farley's  Rusks  family  packs. 

#  Farley's  Rusks  are  brand 
leaders  with  a  staggering 
85%  of  the  market. 

#  Farley's  Rusks  always 
mean  big  sales  and  big 
profits. 

So  make  sure  you  stock 
up  with  all  3  sizes  of 
Farley's  Rusks  now. 

Farley's  Rusks 

Farley's  is  a  trade  mark. 
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NIVEA 

KNOW  HOW 
TO  GET  THE 

LADIES. 


Rich 
Nivea  Creme. 


Cool 
Nivea  Lotion. 


The  brand  leader  leads  more  ladies  to  your  door. 

*T.C.P.L:  AH  purpose  sector  of  skin  care  market. 


Support  for  pharmacy's 
negotiators 


Chemist  contractors  have  professional 
negotiators  of  the  first  calibre.  So  said 
Mr  David  Coleman,  a  member  of  PSNC, 
last  weekend.  Talking  to  LPC  chairman 
and  secretaries  in  his  region  (see  also 
p798)  he  said  that  the  kite  being  flown 
for  a  paid  negotiator  made  him  "see 
red".  Alan  Smith,  the  chief  executive, 
had  great  ability  as  a  negotiator  and 
contractors  could  not  do  better;  he  was 
backed  by  accountant  Mike  Brining  and 
secretary  Steven  Axon  (and  John  Charl- 
ton until  his  retirement).  "I  don't  mind 
criticism",  said  Mr  Coleman,  "I  do  mind 
ill-informed  criticism". 

Mr  Coleman  went  on :  "I  am  an 
amateur — you  are  amateurs — and  that  is 
the  way  it  should  be.  On  the  PSNC  are 
men  (and  now  women)  who  are  prac- 
tical, practising  pharmacists,  who  know 
the  problems  of  pharmacy,  and  in  the 
light  of  our  knowledge,  we  are  able  to 
decide  on  the  committee  policy.  Having 
decided  it  we  have  the  professionals  to 
carry  out  that  policy". 

Mr  Coleman  stressed  the  importance 
of  contractors  not  expending  their 
energies  fighting  each  other.  "We  realise 
that  pharmacists  have  a  right  to  know 
and  want  to  know  how  negotiations  are 
proceeding — we  as  a  committee, 
appreciate  and  need  their  support.  Un- 
fortunately, if  we  trumpet  our  success 
to  our  contractors,  the  DHSS  can  dig 
their  heels  in  and  refuse  to  accede  to 
our  next  request;  if,  on  the  other  hand, 
we  play  down  our  success  and  contractors 
hear  only  of  our  lack  of  success,  then 
contractors  rise  up  and  call  for  the  com- 
mittee's resignation.  But  the  DHSS  are 
more  ready  to  listen,  if  contractors  can 
be  seen  to  be  concerned.  What  I  am 
asking  for  is  for  the  ability  to  work  to- 
gether to  direct  our  attack  at  the  DHSS 
and  the  Treasury". 

On  trade  union  recognition,  Mr  Cole- 
man said  he  believed  that  what  people 
are  asking  for  is  not  trade  union  status 
but  trade  union  power — "a  rather  differ- 
ent thing."  Pharmacy's  case  had  to  stand 
by  the  less  dramatic  power  of  right.  It 
seemed  very  unlikely,  that  the  PSNC 
could  have  trade  union  status,  because 
it  is  probably  no  longer  an  employees 
organisation — 50  per  cent  of  members 
were  now  "bodies  corporate". 

Lukewarm  on  out-of-hours 

Later,  the  meeting  showed  that  contrac- 
tors are  no  nearer  agreement  on  an  out- 
of-hours  service.  After  some  heated 
discussion,  those  present  were  split  17 
to  12  in  favour  of  accepting  a  compul- 
sory service — even  in  the  event  of  it 
being  properly  remunerated  by  the 
Government.  Voluntary  schemes  were 
generally  criticised  for  leaving  too  few 
pharmacists  to  shoulder  the  burden. 

Another  call  from  the  meeting  was 
that  a  higher  proportion  of  contractor 


representatives  should  be  directly  elected, 
but  that  half  the  number  should  be 
elected  at  two-yearly  intervals  in  order 
to  assure  continuity. 

After  Mr  Coleman  had  brought  the 
meeting  up  to  date  on  negotiations  with 
the  Department  of  Health,  a  discussion 
on  publicity  and  communications  was 
introduced  by  talks  by  Mr  Roger 
Braban  (PSNC's  public  relations  con- 
sultant) and  Mr  Ron  Salmon  (Editor  of 
C&D).  Mr  Braban  said  that  response  to 
the  current  petition  on  the  right  to  ar- 
bitration would  show  whether  the  pub- 
licity campaigns  had  been  effective. 
Public  relations  was  concerned  with 
making  sure  that  PSNC's  voice  was 
heard  and  the  major  "public"  was  central 


government— with  the  pressure  coming 
via  the  media.  But  the  bedrock  of  the 
campaign  was  Parliamentary  liaison,  and 
Mr  Braban  paid  special  tribute  to  the 
work  carried  out  by  Miss  Maureen 
Tomison,  the  Pharmaceutical  Society's 
former  head  of  publicity.  He  reminded 
the  meeting  that  in  winning  support  for 
the  profession's  cause  "things  don't  hap- 
pen by  chance".  During  the  discussion, 
a  number  of  speakers  called  for  more 
information  to  help  with  local  Press,  and 
this  was  promised. 

Safety  bill  amended 

The  Government  is  accepting  an  amend- 
ment to  the  Consumer  Safety  Bill  to  re- 
move from  the  Bill  "medicinal  products 
as  defined  in  Section  130  (1)  of  the  Medi- 
cines Act  1968"  (C&D,  May  6,  p698). 
Moving  the  amendment  Mr  Robin  Hodg- 
son, MP,  said  that  existing  restrictions 
and  requirements  for  such  products  were 
entirely  sufficient. 


Non-ergotamine 

is  the 


one  anti-migraine 
specific  you  may 
sell  over  the 


counter 


Sales  (and  prescriptions) 

are  still  rapidly  rising. 

So  check  your  stocks  now. 

Over  half  a  million 
prescriptions  for 
Migraleve  speak  for 
themselves. 


*gmi  IW  #  NON-ERGOTAMINE  m 

Migraleve 


® 


International  Laboratories  Ltd.  Lincoln  Way.  Windmill  Road.  Sunbury-on-Thames.  TW16  7HN. 
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Experience 
the  PROFESSIONALISM  of 

PLAN  s 

pharmacy  &  dispensary  division 


see  us  at 
SHOPEX'78 
Stand  535   Hall  3 

National 
Exhibition 

Centre 
11-15  June 


Design  for  your  pharmacy  to  maximise  al 
aspects  of  sales  including  impulsion  .  .  . 
dispensary  fittings  and  layout  to  provide 
maximum  efficiency  with  minimum 
effort  .  .  .  colour  schemes  .  .  . 
shopfronts  .  .  .  ceilings  .  .  .  and  so  on. 

E  Plan,  an  NPA  recommended  company 


P  PLAN  LTD 


Sole  Manufacturers  &  Patentees 

New  Road,  Newhaven,  Sussex.    Tel:  Newhaven  3323 
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LETTERS 

More  tributes  to 
Miss  Tomison 

Exeter  branch  is  very  disappointed  that 
Miss  Tomison  has  chosen  the  ultimate 
option  of  resignation.  We  hope  our 
Council  did  not  actually  encourage  this 
resignation  since  it  appears  they  accepted 
it  readily  and  without  question,  and  it  is 
unfortunate  that  Council  could  not  have 
found  some  way  of  reconciling  this 
conflict  early  on  (thereby  aborting  the 
need  for  Miss  Tomison's  resignation). 

During  her  short  spell  of  office, 
Miss  Tomison  has  done  more  for  the 
profession  than  we  can  yet  realise:  at 
last  we  are  beginning  to  be  put  "on  the 
map".  Appreciation  of  her  outstanding 
work  is  amply  confirmed  by  the  barrage 
of  correspondence  regarding  her  leaving. 

We  thank  our  president  for  her  assur- 
ance that  another  equally  outstanding 
head  of  publicity  will  be  expeditiously 
appointed.  A  recurrence  of  the  "Tomison 
trauma"  must  not  be  permitted. 
Martin  J.  Gibson 

Press  officer,  Exeter  Branch  PSGB 

In  connection  with  the  recent  resigna- 
tion of  Miss  Maureen  Tomison  from  the 
post  of  head  of  publicity  of  the  PSGB, 
may  I  add  my  own  tribute  and  thanks 
for  her  services. 

During  my  chairmanship  of  PSNC  T 
have  been  grateful  for  Miss  Tomison's 
unfailing  assistance  and  support  in  the 
field  of  Parliamentary  liaison,  which 
is  her  forte.  I  share  completely 
Miss  Tomison's  conviction  that  an 
adequate  and  forcefully  presented  public 
and  Parliamentary  image  is  an  essential 
precursor  to  significant  professional 
progress,  and  indeed  equally  essential  if 
retrogression  is  to  be  avoided. 

Pharmacy  has  in  the  past  been  far  too 
reticent  in  projecting  its  image.  Inevitably 
those  who  have  sought  to  correct  this 
inadequacy  have  been  the  subject  of 
some  criticism  from  those  who  have  yet 
to  appreciate  fully  the  changes  in  our 
political  and  social  environment.  This 
syndrome  will  continue  for  some  time 
yet,  and  casualties  are  the  inescapable 
cost  of  progress. 

In  some  respects,  Jim  Bannerman  was 
one  such  casualty.  His  outspoken 
approach  to  the  problems  and  aspira- 
tions of  the  profession  brought  him 
under  heavy  fire  from  time  to  time.  The 
loss  to  pharmacy  of  Miss  Tomison  is 
undoubtedly  another.  Let  it  not  be 
thought,  however,  that  they  have  battled 
in  vain,  indeed  Jim  battles  on.  The 
march  of  progress  will  not  be  halted 
and  pharmacy  is  at  last  awakening  to 
the  necessity  for  adequate  public  rela- 
tions. No  longer  are  we  the  unnoticed 
and  unrecognised  professionals  lost  in 
the  hurly  burly  of  the  High  Street. 

As  a  profession  we  owe  a  considerable 
debt  to  Miss  Tomison,  and  to  Mr  Ban- 
nerman under  whose  presidency  she 
launched  our  more  positive  image.  The 


primary  health  care  potential  of  phar- 
macy is  enormous  and  we  must  not 
hesitate  to  press  our  claim  to  our  proper 
place  in  the  field  of  prevention  and 
health,  and  to  adequate  recognition  and 
remuneration  for  all  our  efforts. 

I  wish  Miss  Tomison  every  success  in 
her  own  political  aspirations  and  in  her 
new  post.  I  suspect  that  we  shall  yet  see 
her  taking  her  own  place  in  Parliament, 
and  with  her  knowledge  of  pharmacy 
gained  during  her  sadly  brief  sojourn  at 
Lambeth,  that  can  only  be  to  our  advan- 
tage. Just  think,  however,  how  much 
more  useful  it  would  have  been  had  she 
been  able  to  remain  an  officer  of  the 
PSGB  at  the  same  time! 
R.  G.  Worby 
London  E17 

Stock  run-down 

I  am  sorry  that  the  managing  director, 
Mr  W.  M.  Cox  of  such  an  august  firm 
as  Herbert  Ferryman  Ltd,  should  take 
Xrayser  to  task  over  a  very  sound  and 
common  practice  amongst  retail  pharma- 
cists— that  is  the  running  down  of  sur- 
plus stocks  prior  to  stocktaking.  He  even 
admits  that  he  cannot  understand  the 
reasons  for  this  action.  Far  be  it  for  a 
humble  retail  pharmacist  to  teach  him 
other  than  to  say:  "Of  course,  you  don't 
understand  as  you  are  not  in  retail". 

Most  retail  pharmacies  carry  far  too 
much  stock.  It  is  very  nice  to  have  six 
month's  stock  of  that  hairspray  you  are 
offering  at  a  third  off  recommended  re- 
tail price,  but  is  it  sensible?  The  one 
time  of  the  year  one  has  a  genuine  ex- 
cuse to  cut  down  stock  is  before  stock- 
taking, and  therefore  stocktaking  costs 
less,  not  to  mention  the  fact  that  one 
has  more  money  in  the  bank  to  buy  yet 
another  six  month's  stock  of  toothpaste 
— direct  from  the  manufacturers  of 
course  (not  from  the  wholesalers!) 

Over  the  years  I  have  heard  many 
experts  tell  retail  pharmacists  what 
ought  and  ought  not  to  be  done.  Do 
you  remember:  "Open  up  your  shop,  do 
away  with  window  displays  and  coun- 
ters"? Well  counters  are  back  and  most 
open  plan  shops  have  stands  in  the 
windows  again.  So  I  shall  continue  to 
run  down  my  surplus  stocks  from 
Christmas  to  February  28,  pay  less  for 
my  stocktaking,  and  have  a  slightly 
healthier  bank  balance  for  my  seasonal 
spring /summer  stock. 
A.  J.  Cutner 
London  N10 

Closures 

I  was  astonished  to  read  (p738)  that  the 
rate  of  closures  has  shown  a  "rapid 
reduction",  according  to  Mr  Moyle.  The 
position  here  in  Hull  is  that  two  are 
closing  in  a  period  of  six  weeks,  with  a 
further  closure  later  in  the  summer. 
This  represents  a  considerable  accelera- 
tion of  the  closure  rate  hitherto,  and  we 
wonder  how  many  more  are  to  be  forced 
out  of  business  before  the  Government 
allows  arbitration. 
D.  H.  Newton 
Secretary,  Humberside  LPC 


Retreat  from  STV 

1  am  extremely  concerned  at  rumours 
emanating  from  high  places  that  the 
"referendum"  on  STV  seems  to  be  going 
against  the  new  system.  Those  who  have 
sent  in  their  papers  have,  I  hope,  reflect- 
ed on  the  position  in  the  recent  PSNC 
elections,  where  the  vast  majority  of 
those  who  voted,  and  the  percentage  was 
not  published,  obviously  wanted  a 
change,  but  were  prevented  from  having 
that  change  because  of  first  past  the 
post.  Only  in  one  region  did  the  sitting 
member  achieve  50  per  cent  of  the  votes 
cast,  and  one  was  elected  with  a  mere 
28  per  cent  of  the  poll — not  enough  to 
even  get  him  second  place  in  one  region. 
Electors  should  ponder  the  thought  that 
this  means  that  only  by  careful  organis- 
ing and  canvassing  can  new  members  be 
elected  to  PSNC,  except  when  someone 
in  power  decides  to  retire. 

Incidentally,  the  case  of  Mr  Priest 
proves  the  point.  Having  been  defeated 
in  "first-past-the-post"  he  discovered  that 
he  was,  apparently,  the  second  choice 
of  all  Mr  Wise's  supporters  and  72  of 
Mr  Blum's  and  accepted  an  NPA  nomi- 
nation! 

Miall  E.  James 

Thundersley,  Essex 

C&D  reported  (March  11,  p  337)  that 
the  poll  in  the  six  regions  ranged 
between  34  and  46  per  cent — Editor. 


New  technicians 
course  in  Scotland 

A  new  course  for  pharmacy  technicians 
is  to  be  offered  in  Scotland  from  Sept- 
ember. The  Certificate  in  Pharmaceutical 
Sciences,  recently  approved  by  the  Scot- 
tish Technical  Education  Council  re- 
places the  present  SANCAD  and  City 
and  Guild  courses  (though  students  on 
existing  courses  will  continue).  The  new 
certificate  will  have  the  same  validity. 

The  course  is  designed  for  dispensing 
technicians  in  both  hospital  and  general 
practice  pharmacies.  It  stresses  the  im- 
portance of  practical  skills  and  physiol- 
ogy, life  and  physical  sciences  and  pharm- 
acology are  the  basis  on  which  knowledge 
of  pharmaceutics  is  established. 

Entry  requirement  for  the  two-year  day 
release  course  is  A,  B  or  C  in  three 
Scottish  Certificate  of  Education  "O" 
grades  one  of  which  is  in  chemistry  or 
acceptable  alternative  qualification  or 
experience.  Students  without  the  entry 
qualification  will  be  required  to  study 
chemistry,  physics  and  biology. 

Course  details  are:  Edinburgh  com- 
mence August  30  (enrolment  August  15- 
17).  Details  from  Mr  W.  S.  Guillam, 
department  of  science  and  applied  mathe- 
matics, Telford  College  of  Further  Edu- 
cation, Crewe  Toll,  Edinburgh  4.  Glas- 
gow commence  August  21  (enrolment 
August  14).  Details  from  Mr  J.  Paton, 
department  of  biological  sciences,  Stow 
College  of  Engineering,  43  Shamrock 
Street,  Glasgow  G4  9LD.  Aberdeen  if 
demand  is  sufficient.  Details  from  the 
principal,  Aberdeen  Technical  College, 
Gallogate,  Aberdeen  AB9  1DW. 
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'A  concern  over  health 
centre  inquiry  report 


The  National  Pharmaceutical  Association 
Board  of  Management  decided  at  its 
April  meeting  to  ask  pharmacists  in  the 
Shipley  area  about  the  effect  of  a  health 
centre  on  the  local  pharmaceutical  ser- 
vice. 

The  general  purposes  committee  had 
discussed  an  article  in  the  Bradford  Tele- 
graph and  Argus  referring  to  an  appeal 
against  the  refusal  of  Bradford  Council 
to  grant  planning  permission  to  pharm- 
acist Mr  John  Buchanan  for  converting 
a  house  near  the  health  centre  into  a 
dispensary.  The  article  reported  Dr  T. 
G.  Booth,  director  of  the  pharmacy  prac- 
tice research  unit,  Bradford  University, 
as  giving  evidence  that  none  of  the  three 
pharmacies  in  Shipley  town  centre  were 
likely  to  close  if  planning  permission 
were  granted  and  even  if  one  did  the 
others  would  remain  to  provide  the  same 
service. 

Dr  tsootn  was  quoted  as  saying  that 
restricting  services  in  a  free  enterprise 
situation  could  only  be  justified  if  there 
might  be  an  overall  reduction  of  services 
to  the  community.  "The  nearer  the  phar- 
macy is  to  the  health  centre  not  only 
will  it  be  more  convenient  for  many 
patients  but  it  will  be  essential  for  such 
as  the  elderly,  arthritic  patients  and 
mothers  with  young  children.  Whatever 
the  present  service,  it  will  be  improved 
if  the  appeal  is  upheld.  While  one  would 
have  sympathy  with  any  of  the  existing 
pharmacies  whose  viability  was  threat- 
ened it  is  nevertheless  a  normal  part  of 
business  risk." 

Board  members  expressed  strong  dis- 
agreement with,  and  surprise  at,  Dr 
Booth's  comments  and  it  was  decided 
to  write  to  him  outlining  NPA  policy 
on  pharmacies  in  health  centre  areas  and 
asking  him  to  elaborate  on  his  state- 
ments. The  appeal  was  subsequently 
turned  down  on  planning  grounds. 

Sunday  trading 

On  Sunday  trading,  the  Board  decided 
that  the  National  Chamber  of  Trade 
could  be  recommended  "with  reluct- 
ance" to  become  a  co-sponsor  of  the 
Bill  to  liberalise  Sunday  trading  because 
some  legislation  was  inevitable  and  it 
would  be  preferable  for  the  NCT  to  be 
involved  in  influencing  such  legislation. 

It  was  agreed  that,  because  of  the 
possibility  of  pentazocine  being  abused, 
the  NPA  would  not  press  its  request  to 
have  the  preparation  removed  from 
prescription-only  control. 

Strong  representations  would  be  made 
to  ICI  about  the  discontinuance  of  the 
"chemist  only"  policy  for  Savlon  cream 
and  liquid,  expressing  deep  regret  and 
reminding  ICI  that  sales  of  Savlon  pro- 
ducts had  been  built  up  almost  entirely 
by  the  efforts  of  pharmacists  despite 
poor  advertising  support  and  the  al- 
most total  lack,  in  recent  years,  of  an 
effective  sales  force. 


The  training  subcommittee  confirmed 
its  intention  to  hold  a  series  of  one-day 
seminars  on  security  and  loss  control. 
The  first  would  be  in  London  on  Octo- 
ber 11  and  others  in  the  Midlands  and 
Scotland  were  being  planned. 

In  early  September  the  NPA  would 
be  able  to  provide  places  on  a  series  of 
six  ostomy  care  courses  at  approxi- 
mately fortnightly  intervals. 

It  was  agreed  that  the  EEC  Com- 
mission would  continue  to  be  urged  not 
to  introduce  the  Directive  on  the  mutual 
recognition  of  diplomas  before  some 
form  of  geographical  distribution  or 
licensing  of  pharmacies  in  the  UK,  Ire- 
land and  West  Germany  had  been 
achieved,  so  as  to  avoid  any  possible 
large  scale  migration  of  pharmacists  into 
these  countries  from  states  where  the 
number  of  pharmacies  was  strictly  con- 
trolled. 

The  training  subcommittee,  after  dis- 
cussing a  report  about  the  facilities  pro- 
vided by  some  area  pharmaceutical 
officers  for  informing  students  about 
hospital  pre-registration  places  and 
arranging  the  relevant  interviews,  deci- 
ded, with  the  Board  concurring,  that 
Area  Pharmaceutical  Committees  be  in- 
formed of  the  NPA's  view  that  these 
facilities  should  be  extended  to  retail 
pharmacies  in  those  areas  where  places 
were  available. 

The  Business  Services  Committee  ap- 
proved the  rejection  of  a  scheme — put 
to  the  NPA  by  a  fund-raising  organiser 


acting  on  behalf  of  the  British  Olympic 
Association — which  would  have  involved 
NPA  members  in  redeeming  "mystery 
vouchers"  for  discounts  to  the  public. 
The  organisers  would  be  told  that  phar- 
macists were  against  discount  schemes 
in  principle,  could  not  advertise  them- 
selves as  "chemists"  on  the  vouchers 
and  could  not  in  any  case  offer  reduc- 
tions on  many  of  the  items  they  stocked 
because  of  RPM;  moreover,  it  was  a 
psychologically  bad  time  to  expect  phar- 
macists to  contemplate  any  further 
erosion  of  their  margins  which  were 
already  severely  under  pressure. 

The  Board  decided  to  pursue  through 
the  National  Chamber  of  Trade,  which 
was  represented  on  the  Post  Office  Users' 
Council,  complaints  from  members 
about  a  discount  film  service  being 
featured  in  an  advertising  pamphlet  en- 
closed with  recent  telephone  bills. 


J.  Collis  Browne's 

J.  T.  Davenport  Ltd  have  clarified  the 
position  of  J.  Collis  Browne's  mixture, 
which  is  currently  exempt  from  prescrip- 
tion only  requirements  under  the  Medi- 
cines (Prescription  Only)  Amendment 
Order  1978  (SI  1978  No  189).  Under  pro- 
posals issued  by  the  Department  ol 
Health  for  amending  the  Medicines 
(Prescription  Only)  Order  1977  (SI  1977 
No  2127),  the  maximum  dose  of  medi- 
cinal opium  liquid  in  medicines  excluded 
from  prescription  only  requirements  is 
to  be  raised  from  840  meg  to  3  mg.  If 
this  proposal  is  accepted,  therefore,  J. 
Collis  Browne's  mixture  will  remain  a 
pharmacy-only  medicine  after  SI  1978 
No  189  expires  on  August  10. 


Scottish  and  Welsh 
elections 

Fourteen  candidates  are  presenting  them- 
selves for  election  to  the  Pharmaceutical 
Society's  Scottish  Department  Executive 
and  nine  for  the  Welsh  Executive.  In 
Scotland  there  are  six  vacancies  to  be 
filled  and  only  one  of  the  retiring  mem- 
bers— Mr  C.  R.  Blythe  of  Douglas,  is 
not  standing  again.  In  Wales  there  are 
four  vacancies  and  all  retiring  members 
are  standing  again  (all  retiring  members 
are  signified*). 

Scottish 

George  Washington  Allan,  Edinburgh, 
1949,  proprietor 

Robert  Arthur  Brodie,  Edinburgh,  1950, 

employee  in  general  practice 

Ian     McDougall    Williams  Caldwell*, 

Glasgow,  1960,  proprietor 

Mary  Dawson*,  Airdrie,  1943,  reader, 

department    of   pharmaceutics,  Strath- 

clyde  University 

George  Downie,  Aberdeen,  1967,  district 

pharmaceutical  officer 

Brian    Eggleston,    Cowdenbeath,  1956, 

proprietor 

Kenneth  John  Gray*,  Dunblane,  1970, 
proprietor 

John  Irvine,  Largs,  1959,  manager  in 
general  practice 


Betty  Carnegie  Montgomery*,  Old  Kil- 
patrick,  1960,  district  pharmaceutical 
officer 

John  Rutherford,  Kirkcaldy,  1955,  pro- 
prietor 

Janet  Irene  Sims,  Alexandria,  1974,  staff 
pharmacist 

John  Cameron  Somerville,  Strathaven, 
1941,  proprietor 

David  Caird  Cornfoot  Wallace*,  Dun- 
dee, 1938,  proprietor 
William  Raffan  Yuill,  Galashiels,  1967, 
chief      administrative  pharmaceutical 
officer 

Welsh 

Alan  M.  Crabbe,  Cardiff,  1963,  pro- 
prietor 

J.  Hetherington  Fogg*,  North  Wales, 
1936,  former  area  pharmaceutical  officer 
Albert  Howells,  Dyfed,  1927,  proprietor 
Roy  Jones*,  Mid  Glamorgan,  1957, 
proprietor 

David   E.   Leitch,   Brecon,    1954,  area 
pharmaceutical  officer 
D.    Hopkin    Maddock,    Cardiff,  1956, 
superintendent  and  director  of  general 
practice  multiple 

Henry  J.  Metcalfe*,  Newport,  1933, 
proprietor 

William  J.  Ridgway*,  Wrexham,  1965, 
employee  in  general  practice 
Linda  J.  Stone,  Cardiff,  1973,  manager  in 
general  practice 
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REDELA 

WHO 
NEEDS  IT? 


Well  your  customers  certainly  do. 
We  know.  Because  since  the  consumer  advertising  has 
broken  they've  written  and  told  us. 

So  why  do  you  need  it?  Possibly,  because  it's  a 
totally  unique,  multi-vitamin  health  drink  that  contains 
all  the  vital  vitamins  every  body  needs,  in  a  sparkling, 
effervescent,  natural  orange-flavoured  drink. 

Possibly,  because  it's  the  simple  answer  to  daily 
vitamin  intake  all  year  round  (45%  of  vitamin  sales 


are  outside  winter  months).  Also  possibly,  because 
it's  selling  out  in  many  places  where  it's  stocked  and 
displayed. 

Redelan  multi-vitamin  health  drink. 
Who  needs  it? 


Recommended  daily  dose: 
adults,  1  tablet;  children 
between  5  and  12  years  of  age, 
%  tablet. 

(A  chemist-only  product) 


<S>  Redelan 


ALL  THE  VITAL  VITAMINS 
EVERY  BODY  NEEDS. 
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Roche  Products  Limited,  PO  Box  2LE,  15  Manchester  Square,  London  WlA  2LE.J558014/578.  Redelan  is  a  trade  mark. 
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PROFESSIONAL  NEWS 

Pharmaceutical  Society  of  Great  Britain 

Council  campaigns  for 
chloroform  rights 


The  Pharmaceutical  Society  Council 
believes  pharmacists  should  be  permitted 
to  continue  to  counter  prescribe  prepara- 
tions containing  chloroform.  Council 
considered  a  draft  order  under  Section 
62  of  the  Medicines  Act  at  this  month's 
meeting.  The  draft  would  prohibit  the 
use  of  chloroform  in  medicinal  products 
for  internal  use  subject  to  certain 
exceptions. 

The  Society  had  first  been  consulted 
by  the  Department  of  Health  about  the 
proposed  Order  in  June  1977,  when  a 
total  ban  on  chloroform  for  human  use 
had  been  proposed.  A  joint  working 
party  of  interested  bodies  had  been 
formed  and  it  argued  that  the  evidence 
available  did  not  justify  the  imposition 
of  a  ban  and  that  further  studies  were 
needed  to  elucidate  the  problem.  The 
Committee  on  Safety  of  Medicines  had 
accepted  that  further  studies  were 
necessary  but  had  not  accepted  the  work- 
ing party's  argument. 

The  Law  and  Science  Committees  and 
the  general  practice  subcommittee  con- 
sidered the  draft  and  noted  that  it 
allowed  chloroform  to  be  used  in  pre- 
parations solely  for  external  use,  and 
included  an  exception  for  internal  pre- 
parations by  allowing  up  to  0.4  per  cent 
w/w  of  chloroform  to  be  present  "solely 
as  a  preservative".  It  also  allowed  the 
supply,  on  prescription,  of  products  con- 
taining chloroform  from  pharmacies,  and 
allowed  pharmacists  to  obtain  and  supply 
chloroform  for  a  hospital  or  a  doctor 
for  anaesthesia.  The  Committees  noted 
there  would  be  only  12  months  allowed 
from  the  date  on  which  the  Order  was 
laid  before  Parliament,  for  retailers  to 
clear  products  not  complying  with  the 
Order.  The  general  practice  subcom- 
mittee recommended,  and  Council 
agreed,  that  there  should  be  an  excep- 
tion allowing  pharmacists  to  counter 
prescribe  preparations  containing  chloro- 
form. They  should  also  be  enabled  to 
hold  stocks  of  such  products. 

No  stock  mixtures 

The  subcommittee  also  noted  that  the 
exception  allowing  sale  or  supply  of 
prescribed  products  containing  chloro- 
form from  pharmacies  stipulated  that 
the  products  must  be  "specially  prepared 
in  accordance  with  the  prescription  given 
by  a  doctor,  for  a  particular  patient  of 
his".  That  stipulation  would  prevent 
pharmacists  from  keeping  stock  mixtures 
of  such  products  as  kaolin  and  morphine 
mixture,  and  they  would  have  to  prepare 
each  supply  for  a  prescription  indivi- 
dually. The  Practice  Committee  recom- 
mended, therefore,  and  Council  agreed, 
that   it   was   desirable    for   the  word 
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"specially"  to  be  removed  from  that 
exception. 

The  Science  Committee  made  three 
observations  which,  it  recommended, 
should  be  pointed  out  to  the  Department. 
They  were:  (1)  the  proportion  of  chloro- 
form for  use  as  a  preservative  should  be 
expressed  as  volume  in  volume  (0.4  per 
cent  v/v,  not  w/w).  (2)  Because  chloro- 
form in  an  effective  preservative  con- 
centration must  contribute  to  the  flavour 
of  a  preparation  and  also  exert  a  slight 
carminative  action,  it  was  not  possible 
to  have  it  present  "solely  as  a  preserva- 
tive", and  therefore,  the  word  "solely" 
should  be  deleted.  Many  preparations, 
including  official  ones,  had  been  formu- 
lated many  years  ago  before  the  need  for 
adequate  preservation  was  recognised, 
and  alternative  preservatives  that  have 
been  sufficiently  well  tested  were  not 
available  for  many  such  products.  (3)  It 
was  impossible  to  ensure  that  an  external 
preparation  would  be  used  "solely  .  .  . 
by  being  applied  to  the  external  surface 
of  the  body",  and  the  word  "solely"  in 
that  case  should  be  replaced  by  the  word 
"intended". 

In  many  nostrums 

It  was  also  pointed  out  at  the  Science 
Committee  meeting  that  chloroform  ano. 
morphine  tincture  was  included  in  many 
pharmacists'  "nostrums"  in  concentra- 
tions higher  than  the  proposed  permitted 
maximum  concentration  of  chloroform 
as  a  preservative.  Such  products  would 
no  longer  be  able  to  be  sold  "over  the 
counter"  unless  the  tincture,  which  was 
present  for  a  therapeutic  purpose,  were 
removed;  that  situation  applied  to  many 
pharmacists'  "own  brand"  cough  mix- 
tures. With  the  omission  of  the  chloro- 
form many  products  would  be  unmarket- 
able because  of  fermentation,  unless  an- 
other effective  preservative  were  in- 
cluded. Unfortunately,  no  one  was  in  a 
position  to  advise  on  a  suitable  alterna- 
tive preservative  for  most  of  those  pro- 
ducts. 

Council  reaffirmed  its  decision  to 
withdraw  the  Conference  ticket  subsidy 
to  branch  representatives  attending  the 
British  Pharmaceutical  Conference 
(C&D,  March  11,  p362).  The  Organisa- 
tion Committee  was  told  that  letters  of 
complaint  about  the  reduction  had  been 
received  from  branches  and  local  com- 
mittees mainly  referring  to  the  likelihood 
of  a  significant  reduction  of  general 
practice  pharmacists  at  Conferences. 

The  introduction  of  the  proposed  triple 
prescription  scheme  under  the  National 
Health  Service  and  a  campaign  to  pro- 
mote the  use  of  a  box  in  which  a  pres- 
criber  could  indicate  the  number  of  days' 


treatment  would  have  a  greater  effect  on 
reducing  the  national  drug  bill  than 
would  the  provision  of  information  on 
prescribing  practice  and  drug  usage  by 
the  Prescription  Pricing  Authority.  The 
Practice  Committee  recommended,  and 
the  Council  agreed,  that  that  point 
should  be  made  to  the  Department  of 
Health. 

The  Health  Education  Council  has 
told  the  Society  that  it  could  not  consider 
increasing  the  representation  of  pharma- 
cists on  the  HEC  at  present,  it  was  re- 
ported to  the  Practice  Committee.  A 
small  working  party  of  suitably  qualified 
people  is  to  be  set  up  to  deal  with  any 
future  work  carried  out  on  a  new 
Pharmacy  Bill. 

More  Part  III  comments 

The  Society  had  received  proposals, 
made  by  the  Department  of  Health  and 
Ministry  of  Agriculture,  for  amending 
the  Statutory  Instruments  implementing 
Part  III  of  the  Medicines  Act,  1968,  it 
was  reported  to  the  Law  Committee. 
On  the  recommendation  of  the  Com- 
mittee, the  Society  is  making  the  follow- 
ing comments  on  the  proposals. 

□  Council  objects  to  the  proposal  to 
exclude  veterinary  drugs  from  the 
exemption  provided  in  Part  II  of  Sche- 
dule 1  of  the  Prescription  Only  Order. 

□  Council  considers  it  undesirable  that 
a  commercial  feedingstuff  manufacturer 
should  be  able  to  build  up  a  stock  of 
feedingstuff  additives  in  advance  of  the 
receipt  of  prescriptions. 

□  The  proposal  that  commercial  feeding- 
stuff manufacturers  should  be  allowed  to 
sell  to  similar  manufacturers  feeding- 
stuff additives  included  in  the  schedules 
to  the  veterinary  drugs  exemption  order, 
appears  to  Council  to  be  illogical. 

□  Council  objects  to  the  continued  in- 
clusion of  sodium  fluoride  in  the  Pres- 
cription Only  Medicines  List. 

□  Pethidine  has  been  omitted  from  the 
list  of  substances  which  can  be  adminis- 
tered by  a  midwife,  in  schedule  4  to  the 
Prescription  Only  Order. 

□  There  should  be  a  definition  of  bulk 
prescription. 

□  Council  welcomes  the  decision  to 
provide  an  exemption  for  a  State 
Registered  Nurse  to  administer  certain 
Prescription  Only  Medicines  and  to 
supply  all  pharmacy  medicines. 

A  complaint  is  to  be  made  to  the 
director-general  of  the  BBC  concerning 
a  statement  wrongly  attributed  to  the 
Society.  During  the  publicity  surround- 
ing the  opening  of  the  "Better  health" 
campaign  organised  by  the  Department 
of  Health,  British  Medical  Association 
and  Health  Education  Council,  a  state- 
ment that  overprescribing  was  exagge- 
rated had  been  attributed  to  the  Society. 
However,  there  was  no  record  of  the 
Society  making  such  a  comment,  and  the 
BBC  has  been  unable  to  say  who  made 
it.  The  Secretary  of  State  is  to  be  in- 
formed that  the  Society  is  complaining 
to  the  BBC  and  is  to  be  told  that  the 
Society  approved  of  the  campaign  mes- 
sages despite  the  fact  that  it  had  not 
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SURPRISINGLY 
ENOUGH, 

PEOPLE  NEED 

VITAMINS 
ALL  YEAR  ROUND 


'Highs' and  'lows' don't  follow  the  seasons. 
And  neither  does  anybody  else  (45%  of  vitamin 
sales  are  outside  winter  months).  And  people  who 
need  vitamins  are  much  more  likely  to  buy  them 
if  they  are  in  a  refreshing  orange  drink. 

So  when  it  comes  to  Vitamin  A,  Vitamin  B,, 
Vitamin  B>,  Vitamin  B,,,  Niacinamide,  Calcium 


Pantothenate,  Vitamin  B, Vitamin  C,  Vitamin  D, 
and  Vitamin  E  come  over  to  Redelan. 

Ten  in  to  one  does  go.  Just  ask  your  customers. 

Recommended  daily  dose:    f  \      I  ■  <  . 

adults,!  tablet;  children       <   ROCHE  >  iCPllPljlFl 

between  i  and  12  years  of  age,  X  /     ffl  %^^M,B^uyjLC-wJL  M 

'■ tablet-  ALL  THE  VITAL  VITAMINS 

(Available  only  through  registered  pharmacies)  EVERY  BODY  NEEDS. 
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Roche  Products  Limited,  PO  Box  2LE,  1 5  Manchester  Square,  London  Wl  A  2LE.J 558015/578.  Redelan  is  a  trade  mark. 
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It  doesn't  pay  feq 


With  Quickies,  you'ye  got  all  every 
girl  needs. 

The  quick  and  easy  range  of  cleansers 
and  make-up  removers.  For  her  face, 
her  eyes  and  her  nails. 

So  when  she  comes  in  for  her 
Quickies,  don't  get  in  her  way. 

Don't  keep  Quickies  behind  the 
counter,  hidden  high  up  or  buried  at  the 
back.  Keep  Quickies  upfront. 

Keep  Quickies  by  the  cash  register. 
Because  it  doesn't  pay  to  get  between  a  girl 
and  something  she  wantsl 

They're  all  she  needs 
so  keep  them  up  front. 


PSGB  Council 
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A  ruling  on 
'hours' 

been  consulted.  As  soon  as  the  Society 
had  been  made  aware  of  the  wording  of 
the  leaflets,  objections  had  been  raised 
to  some  of  the  wording  and  to  the  style 
of  the  cartoon  characterisation. 

A  superintendent  pharmacist  who  had 
sent  a  circular  to  local  doctors  stating 
his  company's  hours  of  service  over  the 
Christmas  and  New  Year  period  had 
been  told  by  the  office  that  the  circular 
appeared  to  constitute  canvassing  within 
the  meaning  of  paragraph  11  of  the 
Statement  upon  Matters  of  Professional 
Conduct  because  the  hours  were  the 
normal  Christmas  hours  for  the  area. 

Pharmacy  hours  of  business  may  be 
printed  on  dispensing  labels,  and  dis- 
pensing and  counter  bags,  providing  the 
format  was  satisfactory,  Council  agreed. 
The  Ethics  Committee  was  told  that  the 
office  had  received  requests  recently  from 
pharmacists  who  had  wished  to  put  hours 
of  business  on  their  dispensing  labels. 
On  each  occasion  it  had  appeared  that 
the  hours  of  business  were  unusual. 

Ethical  and  legal  difficulties  involved 
in  the  provision  of  information  to 
patients  is  to  be  drawn  to  the  attention 


of  members  of  the  working  party  being 
set  up  to  discuss  the  subject.  (C&D, 
April  15,  p593).  That  was  recommended 
by  the  Ethics  Committee  and  agreed  by 
the  Council.  Discussing  the  pharmacist's 
position  if  he  disagreed  with  the  pres- 
cribing of  the  practitioner,  the  Ethics 
Committee  accepted  that  if  a  pharma- 
cist intervened  between  the  doctor  and 
the  patient,  and  the  patient  subsequently 
suffered  damage,  there  could  be  legal 
action  against  the  pharmacist.  However, 
the  Committee  agreed  that  the  Society 
should  not  discourage  pharmacists  from 
giving  essential  information  to  patients. 

Sainsburys'  advertisement  upheld 

The  Advertising  Standards  Authority 
Ltd  had  advised  the  Society  that,  in  its 
view,  an  advertisement  for  medicines 
used  by  Sainsburys  complied  with  the 
requirements  of  the  British  code  of  ad- 
vertising practice  and  did  not  require 
investigation  under  the  terms  of  the 
code,  it  was  reported  to  the  Law  Com- 
mittee. The  Committee  had  felt  that  the 
advertisement  was  misleading  as  it  could 
be  read  to  imply  that  the  medicines 
advertised  were  offered  at  a  discount, 
when  that  was  not  so. 

A  new  edition  of  the  British  Pharma- 
ceutical Codex  will  be  published  early 
in  1979  and  will  bear  a  new  title,  "The 
Pharmaceutical  Codex  incorporating  the 
British  Pharmaceutical  Codex". 

The  quality  control,  storage  and  dis- 
tribution of  all  dressings  in  hospital 
pharmacies  should  be  the  responsibility 


of  a  pharmacist.  That  is  now  the  policy 
of  the  Society,  as  recommended  by  the 
Hospital  Pharmacists  Group  Committee. 
Previously  the  policy  had  been  that  only 
dressings  requiring  a  product  licence 
should  be  distributed  from  the  pharmacy. 
Regional  pharmaceutical  officers  will  be 
informed  of  the  change  in  policy.  The 
Committee  will  be  considering  the 
policy  regarding  medical  and  surgical 
sundries,  including  colostomy  appliances, 
rubber/plastic  tubes,  etc. 

The  Royal  College  of  Obstetricians 
and  Gynaecologists  is  to  be  informed  of 
the  Society's  interest  in  conducting  re- 
search into  the  transference  to  human 
milk  of  drugs  that  might  be  expected  to 
cause  adverse  reactions  in  suckling  in- 
fants, and  into  developing  suitable  analy- 
tical methods  for  the  determination  of 
such  drugs.  The  Royal  College  will  be 
asked  for  advice  on  whom  to  contact  for 
co-operation. 

A  branch  of  the  Society  is  to  be  estab- 
lished in  the  Isle  of  Man  following 
Council's  agreement  to  support  pharma- 
cists on  the  island. 

20  pharmacies  lost 

There  was  a  net  loss  of  20  pharmacies 
from  Pharmaceutical  Society's  Register 
of  premises  in  April.  In  England  28 
pharmacies  closed  down,  three  of  which 
were  in  London:  nine  opened  up,  two 
of  which  were  in  London.  In  Scotland 
five  closed  down  and  five  opened  up; 
in  Wales,  one  closed  down. 


We  can  help  you 


Last  year,  226  chemist  outlets  in  the  UK 
ceased  trading  because  they  couldn't 
compete  on  equal  terms  with  the  big 
multiples,  or  with  other  retailers  in  their  area. 

Official  statistics  indicate  that  this  trend 
is  increasing. 

If  it's  a  problem  that  bothers  you, 
modernisation  could  help. 

In  every  single  chemist  outlet  we've 
modernised,  their  turnover  has  gone  up  by  a 
minimum  of  20%  .  .  .5%  is  enough  to  pay 
for  the  refit  within  3  years! 

The  reason  for  our  success? 
Our  totally  professional  approach. 

We  work  out  with  you  what  you  need  — 
to  achieve  the  minimum  20%  target.  We 
tackle  your  shrinkage  problem. 
Work  out  how  to  maximise  impulse 
purchase  potential,  analyse  customer 
flow  and  so  on. 

Interested? 

It'll  cost  you  nothing  to  find  out. 
Just  clip  the  coupon  .  .  .  and  profit  by 
our  experience! 
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COMPANY  NEWS 

Irish  Pharmaceuticals 
end  'difficult  chapter' 

The  year  1977  concluded  the  most  diffi- 
cult chapter  in  the  life  of  Irish  Phar- 
maceuticals Ltd,  according  to  the 
chairman,  Mr  T.  F.  Hassett,  writing  in 
the  annual  report.  The  move  out  of 
manufacturing  and  agency  packing  to 
distributorship  has  been  completed  and, 
While  this  has  led  to  further  losses,  it 
has  established  a  firm  base  for  future 
policy. 

The  loss  for  the  year  was  £36,528 
compared  with  £57,884  in  1976,  the 
improvement  taking  place  in  the  second 
half  of  the  year.  Sales  fell  to  £824,623 
from  £911,928  due  to  loss  of  agency 
packaging  trade  on  cessation  of  manu- 
facturing, rationalisation  of  the  lines 
stocked  and  stock  shortages  due  to  lower 
level  of  stock. 

Bayer  2pc  sales  rise 

In  the  first  quarter  of  the  year  sales  of 
Bayer  AG,  Leverkusen,  rose  by  0.1 
per  cent  compared  with  the  same  period 
last  year.  Growth  rates  in  the  pharma- 
ceuticals and  agricultural  chemicals  divi- 
sions were  satisfactory,  particularly  on 
foreign  markets,  but  sales  of  the  other 
divisions  declined.  The  chairman,  Pro- 


fessor Herbert  Gruenewald,  says:  "For 
1978  we  should  expect  an  increase  in 
sales  of  no  more  than  2  per  cent,  and 
at  best  3  per  cent. 

For  Bayer  World,  sales  in  the  first 
quarter  were  up  4.4  per  cent,  including 
for  the  first  time  the  new  subsidiary 
Miles  Laboratories  Inc.  Without  the 
Miles  figure,  however,  sales  would  have 
been  0.5  per  cent  down.  In  general,  sales 
for  Bayer  subsidiaries  and  affiliates  were 
good,  particularly  in  the  USA,  but  after 
translation  into  Deutschmarks  the  in- 
crease was  largely  absorbed  by  the 
continuing  decline  in  exchange  rates. 

Briefly 

J.  E.  Stirling  Ltd  have  sold  their  premises 
at  4  Courtenay  Street,  Newton  Abbot, 
which  has  been  a  pharmacy  for  a  century, 
to  the  department  store  R.  C.  Austin 
Ltd  who  have  premises  next  door. 

APPOINTMENTS 

Arthur  H.  Cox  &  Co  Ltd  have  made  a 
number  of  management  changes,  effec- 
tive from  May  1,  and  the  management 
team  is  now  as  follows:  executive 
chairman  Mr  Nicholas  Cox,  managing 
director  Mr  David  Green,  marketing 
director  Mr  P.  A.  Cush,  technical  direc- 
tor Mr  Eric  Corker,  FRIC,  FPS, 
assistant  technical  director  Dr  M. 
Leatham,  marketing  manager  Mr  C. 
Fearon,  sales  manager  Mr  D.  Carthew, 
operations  manager  Mr  D.  Meikle. 


Dr  J.  M.  Mungavin 


Association  of  the  British  Pharmaceutical 
Industry:  Dr  John  Michael  Mungavin  has 
been  appointed  medical  director  with 
effect  from  June  14.  He  is  currently 
medical  director  responsible  for  clinical 
research  with  the  Sterling-Winthrop 
group  in  Europe. 

Menley  &  James  Laboratories:  Mr  M.  A. 

Jennings,  UK  sales  manager,  has  been 
appointed  general  manager  consumer 
products  UK.  Mr  I.  J.  Roberts,  export 
manager  UK  group,  is  now  general  man- 
ager consumer  products  export.  Mr  W. 
Fraser,  UK  marketing  manager,  has  been 
appointed  business  development  manager 
Europe,  based  in  Brussels. 
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for  nappy  rash 


Our  new  Thovaline  retail  unit  will  replace 
the  present  40g  size,  providing  a  more 
attractive  and  convenient  unit  to  the  customer. 
The  new  Thovaline  50g  unit  is  presented  in 
convenient  packs  of  one  dozen. 
Make  sure  you  specify  the  new  50g  size  when 
ordering  from  your  Wholesaler. 

lion  Laboratories  (Hamilton)  Ltd. 
Lome  Street,  Hamilton,  Scotland 


THE  MARIE  CURIE  MEMORIAL  FOUNDATION 

wishes  to  thank  all  chemists  and  Securicor  for  their  kind  interest  and  support 
of  the  Nationwide  Foreign  and  Pre-decimal  Com  Appeal. 
A  further  announcement  will  shortly  be  made  regarding  collection,  in  the 
meantime  we  are  most  grateful  for  your  continued  interest  and  goodwill. 


ORALCER 


pellets  §  MOUTH  ULCERS 

Retail  Price  35p  .      Trade  Price  £2.60  per  dozen 
Available  from  your  local  wholesaler  and  from  Vestric  Ltd. 

Vitabiotics  Ltd.      1.  Beresford  Avenue,  Wembley  (Middx.) 


LEAPS  AHEAD*. 


IMow's  the  time  to  move  into  HomeBrew 

An  estimated  one  in  ten  people  in  Britain  are  now 
committed  Home  Brew  enthusiasts,  making  good 
quality  wine  or  beer  at  home.  So  if  your  shelves 
don't  carry  Homebrew  supplies,  that's  one  in  ten  of 
your  regular  customers  shopping  elsewhere  for  items 
they  need  as  regularly  as  coffee  or  tea. 

Post  the  coupon  for  details  of  Homebrew  products. 


SOUTHAMPTON  HOMEBREWS  LTD 

Brewmaker  House.  12  Rochester  St  Northam, 
SOUTHAMPTON.  Tel.  36044/5/6 

Name  


HOMEBREWS  Address. 


The  popular 
Agfamatic2008 
and  Autostar  Pocket 

The  Agfamatic  2008 
with  Philips  Top  Flash 
has  quickly  established 
itself  as  one  of  the  most 
popular  in  the  range  of  Agfa  pockets. 
And  the  Autostar  Pocket,  the  least  expensive 
in  the  range,  offers  real  value-for-money  in  low  price  cameras. 


CNS2 

Sure  to  be  a  best-seller 
with  the  new  low  prices 
combined  with  Agfa's 
consistent  quality  colour 
prints. 

Big  value  CT18  and  CT21 

in  two-film  Valupaks  at  your 
own  special  price.  Your  cust- 
omers get  the  well-known  benefits 
of  natural  colour,  rapid  processing 
and  plastic  frames  plus  an  inter- 
esting special  offer.  Namely,  £2 
OFF  Agfa's  "Colour  in  Focus"  Book- 
over  100  pages  of  expert  advice 
from  two  leading  photographers. 


For  basic  trade  prices 
contact  your  local  Vestric  branch. 


Vestric 
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MARKET  NEWS 

No  major  changes 

London,  May  17:  North  American 
botanicals  continue  to  ease  in  price 
particularly  in  the  spot  position  during 
the  week  for  reasons  mentioned  in  last 
week's  report.  Lower  are  cascara, 
cherry  bark,  hydrastis,  jalap,  sarsa- 
parilla,  tonquin  beans,  and  witchhazel 
leaves.  On  the  other  hand  dandelion 
root,  gentian,  henbane  and  lemon  peel 
— all  from  Europe — are  dearer. 

Shortages  of  certain  spices  remain 
unrelieved  and  are  getting  worse. 
Turmeric  is  being  sought  in  all  pos- 
sible areas  that  normally  only  cater  for 
themselves.  Ginger  is  another  eagerly 
sought  after  item  with  only  Cochin 
able  to  offer  forward.  Nutmeg  is 
difficult  and  several  grades  unavail- 
able. Among  aromatic  seeds  new-crop 
cumin  from  Iran  is  freely  offered  at 
well  under  Egyptian  or  Turkish,  their 
crops  being  harvested  later  in  the 
year.  Cloves  rose  during  the  week  by 
£750  ton  while  pepper  eased  slightly. 

Mysore  sandalwood  oil  provided  the 
only  feature  of  the  essential  oil  sector 
with  spot  moving  up  £20  kg  to  £85  on 
the  news  that  Mysore  would  not  be 
shipping  any  more  until  September. 
The  mint  oils  and  menthol  were 
unchanged. 

Pharmaceutical  chemicals 

Aloin:  50-kg  lots  £18.05  kg. 

Biotin:  Crystals  £7.01q;  £5.01g  in  100-g  lots. 

Clioquinol:  NF  XIV  500-kg  lots  £12.78. 


Potassium  nitrate:  BP  £0.92  kg  for  50-kg  drums. 
Metol:  Photo  grade  per  kg,  50-kg  lots  £6.37. 
Saccharin:   BP   in  250-kg   lots  £4.93   kg;  Sodium 
£4.25. 

Sorbitol:  Powder  £500  metric  ton;  syrup  £250. 
Talc:  BPC  sterilised  £501  metric  ton  in  50-kg  lots; 
£301  for  1,000  kg  lots. 


Crude  drugs 

Balsams:   (kg)   Canada  firmer  at  £11  spot;  £10.90 

cif.    Copaiba:    £2.15    spot;    no    cif,    Peru:  £6.30 

spot;  £6.05,  cif.  Tolu:  £4.85  spot. 

Benzoin:  Block  £145  cwt  spot,  nominal. 

Camphor:  Natural  powder  £5.15  kg  spot;  and  cif. 

Synthetic  £1   spot  and  cif. 

Cascara:  £1,200  metric  ton  spot;  no  cif. 

Cherry  bark:  spot  £1,240  metric  ton;  nominal;  no  cif. 

Chillies:   New  Guinea  birdseye  £2,200  metric  ton 

spot. 

Cinnamon:  Seychelles  bark  £425,  cif.  Ceylon  quills 
4  o's  £0.75i  lb;  featherings  £310  metric  ton,  cif. 
Cloves:    Madagascar-Zanzibar    £4,400    metric  ton, 
spot;  £4,300,  cif. 

Dandelion:  Spot  £1,420  metric  ton  spot;  £1,380,  cif. 
Gentian:  Root  £1,340  metric  ton  spot;  £1,320,  cif. 
Ginger:  Cochin  new  crop  £1,070  metric  ton,  cif; 
old-crop  £1,080  spot.  Other  sources  not  offering. 
Henbane:  Niger,  £1,630  metric  ton  spot;  £1,600,  cif. 
Hydrastis  spot  £10.85  kg;  forward  £10.85,  cif. 
Ipecacuanha:  (kg)  Costa  Rica  £9.70  spot;  £9.50,  cif. 
Jalap:  Mexican  basis  15%  £1.45  kg  spot;  shipment 
£1.38,  Brazilian  £1.22,  cif. 

Lemon  peel:  Unextracted  £1,080  metric  ton  spot; 
shipment  £1,050,  cif. 

Nutmeg:   (per  metric  ton)  Grenada  80's  unquoted; 
unassorted  £1,465;  defectives  £1,150. 
Pepper:    (ton,    cif)    Sarawak    black    £1,180  spot; 
£1,190,  cif;  white  £1,765  spot;  £1,650,  cif. 
Sarsaparilla:  Mexican  £1.60  kg  spot;  £1.60,  cif. 
Jamaican  £1.93  spot;  £1.90,  cif. 

Seeds:  (metric  ton).  Anise:  China  star  £975  spot; 
£760,  cif.  Caraway:  £730-£760  as  to  source.  Celery: 
Indian  new  crop  £470.  Coriander:  Moroccan 
£310.  Cumin:  Egyptian  £880;  Turkish  £880;  Iranian 
£770.  Dill:  Moroccan  £210;  Indian  £525.  Fennel: 
Chinese  £220.  Fenugreek:  Moroccan  £185.  Maw: 
£470. 

Senega:  Canadian  £13.10  kg  spot;  £13.00,  cif. 
Tonquin  beans:  £2.40  kq  spot;  £2.30.  cif. 
Turmeric:     (metric    ton)     Madras    finger  £1,250. 
Peruvian  £800;  Chinese  £1,025. 
Witchhazel  leaves:  Spot  £3.25  kg;  no  cif. 


Essential  oils 

Geranium:  (cif)  Bourbon  £42.50  kg,  Chinese  £26.50. 
Patchouli:  Indonesian  £11.50  kg  spot;  £10.70,  cif. 
Sandalwood:    Mysore   £85  Kg    spot;    no  shipment. 
Offers  until  September. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  lor  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


COMING  EYENTS 


Tuesday,  May  23 

North  Metropolitan  Branch,  Pharmaceutical  Society, 

Presbyterian  Annexe,  School  of  Pharmacy,  at 
7.30  pm.  Annual  meeting  and  chairman's  evening. 
Plymouth  Branch,  National  Pharmaceutical 
Association,  Board  Room,  Greenbank  Hospital, 
Plymouth,  at  8  pm.  Annual  meeting. 
Yorkshire  Guild  of  Hospital  Pharmacists  with 
Harrogate  Branch,  Pharmaceutical  Society, 
Postgraduate  centre,  Harrogate  General  Hospital, 
Knaresborough  Road,  at  8  pm.  Professor  V. 
Wright  on  "Pharmacological  aspects  of  drug 
action  in  rheumatic  patients"  followed  by  buffet 
supper. 

Ulster  Chemists'  Association,  Lecture  hall, 
73  University  Street,  Belfast,  at  7.45  pm.  Miss 
Margo  Crawford  (Yardley  Ltd)  beauty  talk  and  skin 
care  demonstration. 

Wednesday,  May  24 

West  Metropolitan  Branch,  Pharmaceutical  Society 
and  National  Pharmaceutical  Association,  Charing 
Cross  Hospital,  Fulham  Palace  Road,  London  W6, 
at  7  pm.  Annual  meeting  followed  by  wine  and 
cheese  evening. 

Thursday,  May  25 

Guild  of  Hospital  Pharmacists/ ASTMS,  London 
Branch,  Auditorium,  Wellcome  Building,  183 
Euston  Road,  London  NW1,  at  7.30  pm.  Dr  R. 
Hunter  (consultant  psychiatrist,  Friern  Hospital) 
on  "The  changing  face  of  psychiatry." 
Pharmaceutical  Society,  Agricultural  and  Veterinary 
Pharmacists'  Group,  Society's  headquarters,  at  2pm. 
Joint  meeting  with  industrial  pharmacists'  group. 
"Animal  medicines  and  the  industrial  pharmacist." 
Ulster  Chemists'  Association,  visit  to  Co  Armagh 
for  the  apple  blossom.  Coach  leaves  the  UCA, 
University  Street,  Belfast,  at  7pm. 

Friday,  May  26 

Harrow  &  Hillingdon  Branch,  Pharmaceutical  Society, 

Barbecue. 

Advance  information 

Pharmaceutical  Society,  Agricultural  and  Veterinary 
Pharmacists'  group,  June  14,  at  Thirsk.  Group 
meeting  on  "Crop  Protection".  Closing  date  for 
applications,  May  31.  October  5-6,  Post  House, 
York,  MSD  course  on  "Internal  parasites". 
Applications  to  R.  E.  Marshall,  Pharmaceutical 
Society,  1  Lambeth  High  Street,  London  SE1. 


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
25  New  Street  Square,  London  EC4A  3JA. 

Telephone  01-353  3212 

Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate 

headings. 

Copy  date  12  noon  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 


Circulation  ABC  January/December  1976:  14,510 

Display/Semi  Display  £5.00  per  single  column 

centimetre,  min  25mm.  Column  width  44mm. 

Whole  Page  £350  (275mm  x  1 86mm) 

Half  Page  £200  (1 35mm xl 86mm) 

Quarter  Page  £110  (1 35mm  x  91  mm) 

Lineage  £1.00  per  line,  minimum  5  lines  at  £5.00 

Box  Numbers  £0.50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10%  on 
7  insertions  or  over.  15%  on  13  insertions  or  over. 


CAPACITY  REQUIRED  AGENTS 


MANUFACTURING  CAPACITY 
REQUIRED 

Proprietors  of  well  established  diet- 
ary supplement  company  seek 
ongoing  arrangements  with  a  con- 
tract tablet  manufacturer  to  create 
regular  business  supply  situation. 
Located  South-East. 

Reply  in  confidence  to  Box  No. 
2534. 


FOR  DETAILS  AND  INFORMATION 
OF  ADVERTISING  IN  THE 
CLASSIFIED  PAGES  OF 
CHEMIST  a  DRUGGIST 

Telephone:  01-353  3212 
Extension  74 


AGENTS  REQUIRED  in  all  areas  to 
handle  a  new  and  exciting  hair  pre- 
paration. Box  2538. 


AN  IDEAL 
OPPORTUNITY 

for  Sales  Agents  with  experience  of 
the  fragrance/cosmetic  industry  to 
participate  in  the  1978  UK  launch  of 
3  new  major  product  ranges. 

Strong  retail  connections  especially 
department  stores  are  essential. 
Vacant  areas,  Yorkshire,  Hum- 
berside,  Lancashire,  Derbyshire, 
Nottinghamshire,  Lincolnshire, 
Buckinghamshire,  Bedfordshire. 

BOX  2533 


SPECIAL  AGENTS 

NOT  FOR  NEW  FILM 

AREAS  AVAILABLE 
NORFOLK    •  SUFFOLK 
CAMBRIDGESHIRE    •  BEDFORDSHIRE 
HERTFORDSHIRE    •  OXFORDSHIRE 
BUCKINGHAMSHIRE    •  BERKSHIRE 

APPLICANTS  ARE  INVITED  TO  CONTACT 

SALES  DIRECTOR 
ANDRE  PHILIPPE  LTD 
71/71  b  GOWAN  AVE.,  FULHAM,  LONDON  SW6  6RJ 

ALL  LETTERS  DEFINITELY  ACKNOWLEDGED. 
HELPFUL  TO  HAVE  CHEMIST  CONTACTS. 

GENEROUS  COMMISSION  TERMS, 
STATE  AREAS  OF  EFFECTIVE  COVERAGE. 
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APPOINTMENTS 


WANTED 


SHOPFITTING 


R.  gordod  DRummono  ltd. 
merchondi50f5 . 


R.  Gordon  Drummond,  the  Retail  Chemist  chain  with  150 
branches  Nationally,  has  commenced  a  major  refurbishing  and 
store  opening  programme. 


We  require  personnel  who  have  experience  in  handling  chem- 
ist and  allied  goods  to  merchandise  these  products  under  the 
direction  of  a  Retail  Development  Manager. 


Full  training  and  detailed  direction  will  be  provided  by  oui 
recently  formed  central  merchandising  department. 


All  applicants  will  be  required  to  travel  and  some  may  be 
required  to  stay  away  from  home  on  a  regular  basis.  Good 
salary  and  all  expenses  involved  fully  recoverable.  Pension 
Scheme.  Please  apply  giving  full  details  of  age,  experience  and 
present  salary  to,  Mr.  N.  R.  Hillier,  Guinness  Retail  Holdings 
Limited,  40  West  Street,  Marlow  Bucks.  Telephone:  Marlow 
73111. 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc., 
urgently  wanted.  Kindly  contact  Robin 
Wheeler  Antiques,  Parklands,  Park 
Road.  Ashtead,  Surrey.  Telephone 
Ashtead  72319. 

WANTED  URGENTLY.  Old  Mahogany 
chemist  shop  fittings  We  remove  and 
pay  cash.  John  Derham  Ltd.,  Earsham 
Hall,  Earsham,  Bungay,  Suffolk  NR35 
2AN.  Tel  Bungay  3423. 

WANTED.  Quantities  of  Estee  Lauder 
from  £100-£5,000.  Please  telephone 
0254  663532. 


Telephone 
01-353  3212 
to  advertise! 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  OPD. 
Tel:  01-946  2291. 


FULL  SHOPFITTING  SERVICE  by  the 

experts— E  Plan  Ltd.,  N.P.A.  recom- 
mended. E  Plan  Ltd.,  E  Plan  Estate, 
Newhaven  BN9  0HE,  Sussex.  Tele- 
phone 3323/6.  Telex:  87208. 


FOR  SALE 


DUE  TO  LIQUIDATION  a  small  well 
established  pharmacy  is  available  for 
sale  in  Glasgow  area.  Offers  are  invited 
for  the  tradinq  or  stock.  Further  details 
apply:  Downie,  Wilson  &  Co.  CA,  135 
Buchanan  Street,  Glasgow,  G1 .  Phone: 
041-221  7236. 


MISCELLANEOUS 


IMPROVE  YOUR  BUSINESS 

with   skilled   planning  and  expertise. 
Ranges  of  Modern   Shop  Equipment 
available  at  keen  prices 

LET  US  TALK  IT  OVER 

Phone  061-445  3506 
H.  A.  PEYSER 
20  Fairfax  Avenue,  Didsbury 
Manchester  M20  0AJ 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34  Shudehill,  Manchester  M4  1 EY 
Tel:  061-832  6564. 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery 


Please  Address 
Box  No.  replies  to: 
25  New  Street  Square, 
London  EC4A  3JA 

Box  No  
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Territory  Managers 

Chemist  Division 

Wilkinson  Sword,  a  subsidiary  of  the  £multi-million  company  Wilkinson  Match,  require  Territory  Managers 
to  maintain  dominance  in  wholesale  and  retail  outlets  in  the  following  key  areas  of  the  Chemist  Division. 

North  London,  Middlesex,  Hertfordshire,  Kent 


The  range  of  products  includes  the  following  well- 
known  brand  names:  Wilkinson  Sword  Edge  Blades, 
Bonded  Shaving  Systems,  Wilkinson  Sword  Scissor 
Range,  Foster  Grant  Sunglasses  and  Homy  Ped  Leis- 
ure Footwear. 


which  will  justify  an  above  average  salary  plus  bonus 
earning  opportunities. 

Benefits  include  excellent  basic  salary,  bonus  plus 
allowances,  contributory  pension  and  four  weeks' 
annual  holiday. 


Resulting  from  internal  promotions,  we  are  looking 
for  sales  men  or  women  of  good  education  up  to  30 
years  of  age  with  a  minimum  of  two  years  selling 
experience  selling  fast  moving  consumer  goods  and 
an  above  average  degree  of  drive  and  determination. 


If  you  reside  in  any  of  the  above  areas,  possess  the 
above  requirements  and  are  seeking  a  worthwhile 
career  with  an  expanding  company,  please  write,  giv- 
ing brief  details  of  experience  or  telephone,  reversing 
the  charges. 


WILKINSON 


SWORD  & 


Mrs.  Sandra  Croxton,  Personnel  Officer 
Wilkinson  Sword  Limited, 

Sword  House,  Totteridge  Road,  High  Wycombe,  Bucks.  HP13  6EJ. 
Tel:  High  Wycombe  33300  Ext  211. 
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AIR  FRESHENERS 

Airwick  Air  Fresheners  are  available  from: 
Jeyes  UK  Limited.  Brunei  Way.  Thetford, 
Norfolk  1P24  t HA.  Tel.  Thettord  4567.  Telex: 
81401. 

ANTASIL 

Stuarl  Pharmaceuticals  Ltd.  Carr  House,  Carrs 
Road,  Cheadle,  Cheshire  SK8  2EG.  Tel: 
061-491  1444.  Grams:  Stuart.  Cheadle,  Che- 
shire. Telex:  66X5X5. 


ASPRO  CLEAR 


Nicholas  Laboratories  Ltd.  225  Bath  Road. 
Slough.  Bucks.  Tel.  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  X4X3XX. 


ASPRO  REGULAR 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  84X3XX. 

ATHLETIC  SUPPORTS 
(BODYBELTS) 

Salhs.  E.  Ltd.,  Vemon  Works.  Basford.  Not- 
tingham NG6  00H.  Tel.  Nottingham  77841- 
2/7X545-2. 

BABY  FEEDING  BOTTLES 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross.  Barnsley,  South  Yorkshire. 
Tel.  0226-X40X1. 

Lewis  Wooll  Griptight  Ltd..  144  Oakfield  Rd.. 
Sellyoak.  Birmingham  B29  7 EE.  021-472 
4211,  Telex:  33X666. 

BABY  FEEDING  PRODUCTS 

"Canon  Babysafe"  distributed  bv:-  Jackel  & 
Co.  Ltd.,  Kitty  Brewster  Estate,  Blyth.  North- 
umberland. Tel:  Blyth  2596/7/8. 

BABY  FEEDING  REQUISITES 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works,  Staincross.  Barnsley.  South  York- 
shire. Tel:  Barnsley  840X1.  Telex:  547186. 
'Canon  Babysafe,'  Jackel  &  Co.  Ltd..  Kitty 
Brewster  Estate.  Blvth.  Northumberland.  Tel: 
Blyth  2596/7/8. 

BABIES'  NAPPIES,  PANTS, 
FEEDERS 

The  Trimster  Co.  Ltd.,  Portland  Road.  Dork- 
ing, Surrey  RH4  JEW. 

BABY  PANTS 

Lewis  Wooll  Griptight  Ltd.,  144  Oaktield  Rd  . 
Sellyoak,  Birmingham  B29  7EE.  021-472 
421 1.  Telex:  338666. 

Hellane  Manufacturing  Ltd.,  Burdett  House. 
Newbridge  Street,  London  EC4.  Tel:  01-248 
0276. 

Trimster  Co.  Ltd.,  Portland  Road,  Dorking. 
Surrey.  (0306)  4970. 

BATHROOM  SCALES 

Hanco  International  Ltd.,  Llnit  15,  Arden  For- 
est Ind  Est,  Alcester,  Warwickshire.  Alcester 
3456. 

BATTERY  OPERATED  WALL  CLOCKS 

Hanco  International  Ltd  ,  Lin  it  15,  Arden  For- 
est Ind  Est,  Alcester.  Warwickshire.  Alcester 
3456. 

BOOKS  BY  JENSEN  TO  GUARD 
YOUR  MONEY 

"Buying  a  Shop  with  Notes  on  Selling"  could 
save  you  thousands.  Includes  specimen  con- 
tract, goodwill  assessment  factors  etc.  "More 
Profit  from  your  Stock."  How  to  use  space 
profitably,  how  to  budget,  how  to  research 
your  market,  etc.  £2.50  each  (inc.  UK  postage) 
from  booksellers  or  direct  from  author,  con- 
sultant Eric  Jensen.  B.Com.  M.P.S.,  39  With- 
dean  Crescent,  Brighton  BN1  6WG.  Tel: 
(0273)  501079. 

BUBBLE  BATH 

The  best  buy  at  its  price.  Andre  Philippe  Ltd., 
7 1/7  lb  Gowan  Avenue,  Fulham,  SW6  6RJ. 
Tel:  2194/2397.  Cables:  Andrephil,  London. 

BURSON  HOSIERY 

Credenhill  Ltd.,  214  Queens  Road.  Beeston. 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

CAPTAIN  MOLYNEUX 

Partums  Molyneux,  Allenby  House,  3  Main 
Street,  Fulford.  Yorks.  0904  29752. 

CHEMIST  SUNDRIES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 


CONTACT  LENSES 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place.  Earls  Court,  London  SW5  9RX. 
01-373  6607/9,  01-373  5000.  Telex:  919031. 

CONTACT  LENS  SOLUTIONS 

Contact  Lenses  (Manufacturing)  Ltd..  14-16 
Child's  Place,  Earls  Court,  London  SW5  9R.V 
01-373  6607/9,  01-373  5000.  Telex:  919031. 
Barnes-Hind  Ltd.,  Isis  Trading  Estate,  Statton 
Road,  Swindon,  Wilts  SN1  2PQ.  Tel:  0793 
26591.  Telex:  499654. 

COLOSTOMY  & 
ILEOSTOMY  APPLIANCES 

Danmed  Ltd.,  Somersham  Road,  St  Ives, 
Cambs  Tel:  0480-62600.  Telex:  32674. 

CONTRACEPTIVE  SHEATHS— HORI- 
ZON, CONTURE,  TAHITI,  STIMULA 

Contact  Wendy  King.  Sales  Administration 
Manager  ol  Chefaro  Proprietaries  Limited. 
Crown  House,  London  Road,  Morden,  Surrey. 
Telephone:  (11-542  3402. 

CONTAINERS— DISPENSING 
PLASTIC/GLASS  SAFETY  OR 
STANDARD  PACKS 


Ceebrite  Ltd.,  Newgate  Street  Village. 
Herts.  Cultley  2622  (London  Code  2X4). 


COPPER  BRACELETS 

Sabona  Rheumatic  Rebel  Co.  Ltd.,  73  New 
Bond  St.,  London  Wl  01-727  4165. 

COSMETIC  PURSES  AND  HOLDALLS 

John  O'Donnell,  Box  33,  Chelmslord  CM  1 
5NH.  Tel:  Chelmsford  (0245)  561  12. 

COSMETICS  &  TOILETRIES 

F.  C.  Paton  (Southport)  Ltd.,  43a  Old  Park 
Lane,  Southport,  Merseyside,  Southport 
27717 

COSMETIC  MANUFACTURERS 
(TANGEC) 

Winarick  (UK) Ltd.,  Unit  15,  Hevwood  Indus- 
trial Estate.  Heywood,  Lanes.  (0706)  66201. 

COSMETICS 

Afro  Girl  Cosmetics  Ltd..  77  Lower  Clapton 
Road,  London  E5.  01-985  8819  and  01-476 
5414 

Creme  Simon  Ltd.,  7  Lauderdale  Parade, 
Lauderdale  Road,  London  W9  1LU.  Tel: 
01-286  7509. 

CREAMS 

H.  E.  B.  Pharmaceuticals  for  dermatological 
creams  and  ointments.  J.  Waterhouse  &  Co. 
Ltd.,  6  Church  Street,  Ashton-u-Lyne.  Man- 
chester. 061-330  5667. 

CYDER  VINEGAR 

Whiteways  of  Whimple  Ltd..  (Whiteways) 
Whimple,  Exeter  EX5  2QJ  (0404)  822332. 
Telex:  42959. 

DANDRUFF  SHAMPOO 

Stafford-Miller  Ltd..  166  Great  North  Road. 
Hatfield,  Herts.,  Hatfield  63221. 

DANDRUFF  SHAMPOO 
MEDCROSS  MEDICATED 

Andre  Philhpe  Ltd..  71/716  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736-2194/2397. 
Cables:  Andrephil  London. 

DENTURE  CLEANERS 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

DENTURE  FIXATIVES 

Statlord-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 
'Ae/odent.'  Ayrton  Saunders  &  Co.  Ltd.,  34 
Hanover  St.,  Liverpool  L69  1BL.  Tel:  051- 
709  8282.  Telex:  62771  1 

DENTURE  REPAIR  UNITS 

"Dentifix"  available  from:  Dental  Projects 
(Laboratories)  Ltd..  75A  High  Street,  Staines, 
Middx  Tel:  Staines  54166. 

DISTRIBUTORS  OF  COSMETICS  AND 
FRAGRANCES 

Germaine  Monteil  (UK)  Ltd.,  33  Old  Bond 
Street,  London  Wl.  01-629  1378.  Telex' 
264320  BACLDNG. 


DISPENSING  TABLETS 


Approved  Prescription  Services  Ltd.,  PO  Box 
I  5,  Whitcliffe  Road.  Cleckheaton.  West  York- 
shire, England  BD19  3BZ.  Tel:  Cleckheaton 
(0274)  876776. 


DISPOSABLE  NAPPIES 

Lewis  Wool!  Griptight  Ltd..  144  Oaktield  Rd., 
Sellyoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

DORMEL  MINIATURE 
FEEDERS/TEATS 


United  Novelties  Ltd.,  Field  Works, 
Leagrave  Street,  Clapton  Park,  London 
E5  90T,  01-985  2219. 


ELASTIC  AND  SUPPORT  HOSIERY 

Credenhill  Ltd..  214  Queens  Road,  Beeston. 
Notts.  NG9  2DB.  Tel:  Nottingham  225913. 

ELASTIC  HOSIERY  LENTON 
PRODUCTS  (SUPREME) 

Newcastle  House,  Castle  Boulevard,  Not- 
tingham NG7  1HF.  Tel:  Nottingham  45462. 

ETHICAL  MEDICINES 
(POTABA  MYOTONINE) 

Glenwood  Laboratories  Ltd.,  19  Winehcap. 
Canterbury,  Kent.  (0227)  60139. 

EVANOL 

Benton  Beauty  Productions  Ltd.,  Naseby 
House.  49  Elwood  Street,  Highbury,  London 
N5  1  EE.  Tel:  226  1984.  Cables:  Limitex.  Lon- 
don N5. 

FACECLOTHS 

John  O'Donnell.  Box  33.  Chelmslord  CM  I 
5NH.  Tel:  Chelmsford  (0245)  561  12. 

FASHION  JEWELLERY 

Exclusive  lines,  latest  fashions.  Jodez  (Man- 
chester) Ltd..  34  Shudehill,  Manchester  M4 
1  FY.  Tel:  061-832  6564. 


FEMINAX 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

FIXTURES  AND  FITTINGS 


Fixtures  and  Fittings  for 
Dispensaries 
Complete  service  by  specialists 
Phone  Allan  Campbell 
AC  SHOPFITTERS 
34B  Jeffery  Street 
Gillingham,  Kent 
Medway  (0634)  55508 


GARDEN  PRODUCTS 

Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

GEORGE'S  AMERICAN  MARVEL 
LINAMENT 

Hubert  Thomas  A.  C.  &  Co.  Ltd..  Cop- 
perworks  Road.  Llanelli.  Dvled  Tel:  Llanelli 
2576.  Telex:  Thomas  2576. 

GROSS  PHARMACIST  CASH 
REGISTER 

Gross  Cash  Registers  Ltd.,  Crowhurst  Road, 
Hollingbury,  Brighton,  East  Sussex  BN  1  8AQ. 
Tel:  0273  506241. 

HACTOS 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road,  Llanelli,  Dyfed.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576. 

HAIR  CARE  PRODUCTS 

Alberto-Culver  Co.,  Hound  Mills  Industrial 
Estate,  Telford  Road.  Basingstoke.  Hants 
RG21  2YZ.Tel:  0256-66808,  Telex:  85870X. 

HAIR  COSMETICS 

Wella  (GB)  Ltd..  Wella  Road,  Basingstoke, 
Hampshire  RG22  4AF.  Tel:  Basingstoke 
20202.  Telex:  85837X 

HAIR  FASHION  AIDS 

Laugh  ton  &  Sons  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HAND  BAG  ACCESSORIES 

Laughton  &  Son  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HOMEBREWING  &  WINEMAKING 

Southampton  Homebrews  Ltd.,  Brewmaker 
House,  12  Rochester  Street.  Northam.  South- 
ampton SOI  1QW.  Tel:  36044/5/6. 
Viking  Brews  Ltd..  28/29  Clive  St.,  North 
Shields,  Tyne  &  Wear.  Tel:  North  Shields 
73402. 

HOSPITAL  AND  HOME 
NURSING  REQUISITES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnslev.  Tel:  Barn- 
sley 84041.  Telex:  547186. 


HOT  WATER  BOTTLES 

Cannon  Rubber  Co.  Ltd.,  Ashley  Road,  Tot- 
tenham, London.  Tel:  01-808  6261/9.  Telex: 
261906. 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley.  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

INSECTICIDES 

De  Witt  International  Ltd.,  (Dethlac),  Sey- 
mour Road,  London  E10  7LX.  01-539  3334. 
Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

INTER-DENS  STICKS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

INTER-DENS  TOOTHBRUSHES 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

ITALIAN  PERFUMES  (NAPOLEON) 
'DESIREE'  PERFUMES  AND 
COLOGNES 

'IN'  EAU  DE  PARFUM  AND 
ATOMISERS 

Andre  Philippe  Ltd..  71/71b  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

KITCHEN  SCALES 

Hanco  International  Ltd.,  Unit  15,  Arden  For- 
est Ind.  Est.,  Alcester.  Warwickshire.  Alcester 

3456. 


KWELLS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

LITESOME  SUPPORTERS 

Credenhill  Ltd.,  214  Queens  Road,  Beeston. 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

MANICURE  ACCESSORIES 

John  O'Donnell.  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 

MANICURE  ACCESSORIES 

John  O'Donnell,  Box  33,  Chelmslord  CM  1 
5NH.  Tel:  Chelmsford  (0245)  56112. 


MATEY 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

MEDICATED  TOOTHPASTE 

Stafford-Miller  Ltd..  166  Great  North  Road, 
Hatfield.  Herts.  Hatfield  63221. 

MEN'S  AFTERSHAVE  LOTION 
(MONSIEUR  PHILIPPE) 

Andre  Philippe  Ltd..  71/71b  Gowan  Avenue. 
Fulham  SW6  6RJ  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

NATURAL  PRODUCTS  LTD. 
MANUFACTURERS  &  DISTRIBUTORS 

Nat  ura  Products  Ltd.,  90  Belsi/e  Lane,  Lon- 
don NW3.  01-435  1193/4  or  01-794  2244 
(Replica  27X93). 

NEW  VAGINAL  SYRINGE 

Saffron.  5  Rowlands  Road,  Worthing,  West 
Sussex  3JJ  BN11.  Tel:  Worthing  (0903- 
34034). 

PERFUME  (FETE) 

Partums  Molyneux,  Allenby  House.  3  Main 
Street,  Fulford.  Yorks.  0904  29752. 

PERFUME  (VIVRE) 

Partums  Molyneux.  Allenby  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

PHOTOGRAPHIC  EQUIPMENT 

Ag-fa-Gevaert  Ltd.,  Great  West  Rd.. 
Brentford,  Middlesex  TW8  9AX.  Tel:  560- 
2131  (25  lines). 
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PHOTOGRAPHIC  PROCESSORS 

Tynecolour  Ltd.,  Western  Approach,  South 
Shields,  Tyne  &  Wear.  Tel:  0632  563911. 

PHOTOGRAPHIC  PROCESSING 
COLOUR — B/W 


SHOPFITTING 


RAPIDFOTO  LABS 

24-hr.  London  pick-up.  Same  day  mail 
service  return.  93  Crawford  St.,  London 
Wl.  Tel:  01-723  601 1. 


PHOTOGRAPHIC  WHOLESALERS 

Tynecolour  Ltd.,  Western  Approach,  South 
Shields,  Tyne  &  Wear.  Tel:  0632  563911. 

POLLEN  TABLETS 


}^pollenaps 

Approved  Prescription  Services  Ltd., 
P.O.  Box  15,  Whitchlte  Road,  Cleck- 
heaton.  West  Yorkshire,  England  BD19 
3BZ.  Tel:  Cleckheaton  (0274)  876776. 


POWDER  COMPACTS 

Laughton  &  Sons  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

PRICE  MARKING 

Dynio  Ltd.,  Retail  Systems  Division,  Victoria 
Road,  Feltham,  Middlesex.  01-890  1388. 
Telex:  21204. 

PRICE  TICKETS,  LABELS  AND 
POSTERS 

Falconcra ft  (Aluminium )  Ltd.,  Hainault  Road, 
Romford,  Essex.  Tel:  Romford  24621. 

RADOX  BATH  SALTS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

RADOX  HERBAL  BATH 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

RADOX  SHOWERFRESH 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

RENNIE 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  — Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 

RODENTICIDES 

Rentokil  Ltd.  (Alphakil,  Rodine,  Biotrol) 
Products  Division  Felcourt,  East  Grinstead, 
Sussex.  East  Grinstead  23661. 
Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel. 
01-992  8686. 

RUBBER  STAMPS 

Mark  C.  Brown  &  Son  Ltd.,  P.O.  Box  69 
4  Baker  Street,  Hull.  Tel:  0482  23464. 

SUNGLASSES  

I  Sale  Optical  Company,  Normanhurst,  I 
1   195  Brooklands  Road,  Sale,  Cheshire.  I 


SURGICAL  DRESSING 

Adhesive  Fabrics  (Manchester)  Ltd., 
Washington  Mill,  1  York  Street,  Manchester 
Ml  7DC.  Tel:  061-273  5285. 

SHOPF1TTINGS  AND 
EQUIPMENT 

Falconcra  ft  (Aluminium )  Ltd.,  Flainault  Road, 
Romlord,  Essex.  Tel:  Romford  24261. 


ALPLAN 
SHOPFITTING  LTD. 

Alplan  House,  Cavalier  Road 
Heathfield,  Newton  Abbot 

Devon  TQ12  6TG 
Tel.  Bovey  Tracey  (0626) 

832059  —  3  lines 
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Modular  units  with  complete 
shopfitting  services.  NPU-NPA 
recommended  (for  15  years). 
Coloured  brochure  from: 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herts.  HP4  1EG.  Tel:  5417/9 


E.  Plan  Ltd.,  E.  Plan  Estate,  New  Road, 
Newhaven  BN9  0HE 

SHOP  FITTINGS  AND 
SELFSELECTION  SYSTEMS 

Modern  Merchandising  Services  Ltd.,  P.O. 
Box  17,  Vicarage  St.,  Oldbury,  Warley,  West 
Midlands,  B68  8HG.  Tel:  No.  021- 
552-2696/7. 

SHOPKIT 


SHOPKIT 

The  world's  first  D.I.  Y  professional  shop- 
fitting  system.  Free  installation  offer.  Most 
shopfitters  would  charge  you  over  £3.000 
for  a  complete  refit  —  the  SHOPKIT  Price 
would  only  be  in  the  region  of  £1 ,600  So. 
apart  from  saving  you  £1,400,  we  will 
deliver  and  install  youf  SHOPKIT  free  if 
your  order  exceeds  this  amount. 

Details  from: 

SHOPKIT 

50  Ivatt  Way 
Peterborough  PE3  7PN 
Tel:  Peterborough  0733  265263 
Manchester  061-228  2561 

London  01-653  6653 
Birmingham  021-643  4636 


SILICONE  COATED  FOLEY 
CATHETER 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SPIO  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SKIN  ADHESIVES 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SPIO  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SOAP  AND  PERFUME 
MANUFACTURERS 

Creme  Simon  Ltd.,  7  Lauderdale  Rd.,  London 
W9  1LU.  Tel:  01-286  7509. 

SOOTHERS 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd  , 
Sellyoak  Birmingham  B29  7EE.  Tel:  021-472 
421 1.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works.  Stamcross,  Barnsley,  South  Yorkshire. 
Tel:  0226  84081. 

SUPPORT  HOSIERY 

LENTON  PRODUCTS  (SUPREME).  New- 
castle House,  Castle  Boulevard,  Nottingham 
NG7  1HF.  Tel:  Nottingham  45462. 

SURGICAL  DRESSINGS 

Adhesive  Fabrics  (Manchester)  Ltd., 
Washington  Mill,  1  York  Street  (oft  Charles 
St.),ManchesterMl  7DE. Tel:  061-273  5285. 

"SPECIALIST"  CONTACT  LENS 
SOLUTION  WHOLESALERS 
1-1000  BOTTLES 

Hillyard  Contact  Lens  Supplies,  55  Barton 
Road,  Water  Eaton  Estate,  Milton  Keynes, 
Bucks.  (0908)  74537. 

SWIM  CAPS 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works.  Stamcross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186- 

TAMPONS 


Tampax  Ltd.,  Dunsbury  Way,  Havant 
P09  5DG.  Hampshire,  Havant.  Tel- 
474141. 


TEATS 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd., 
Sellyoak  Birmingham  B29  7EE.  Tel:  021-472 
421 1.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel:  0226  84081. 

TINOL  TEETHING  SYRUP 

Chemist  Supplies.  103  Charlestown  Road 
East,  Woodsmoor,  Stockport,  Cheshire.  Tel: 
061-483  7630. 

TOILET  BAGS 

John  O'Donnell.  Box  33,  Chelmsford  CM1 
5NH.  Telephone:  Chelmsford  (0245)  56112. 

TONIC  WINE 

Whitcways  of  Whimple  Ltd.,  (Whiteways) 
Whimple,  Exeter  EX5  2QJ  Tel:  (0404) 
822332.  Telex:  42959. 

TOOTHBRUSHES 

Stafford-Miller  Ltd..  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

TRANSLET  ROYAL  COLOSTOMY  SET 

Searle  Medical,  P.O.  Box  88,  High  Wycombe 
Bucks  HP12  3RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRANSLET  OSTOMY  DEODORANT 

Searle  Medical,  P.O.  Box  88,  High  Wycombe 
Bucks,  HP12  3RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRANSLET  KARAYA  GUM  FOR 
OSTOMISTS 

Searle  Medical,  P.O.  Box  88,  High  Wvcombe. 
Bucks  HP12  3RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRAVEL  SICKNESS  REMEDIES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Tel:  Hatfield  63221. 

TRUGEL 


UVISTAT 


W.  B.  Pharmaceuticals.  P.O.  Box  23 
Bracknell,  Berkshire.  Tel:  Bracknell 
50222.  Telex:  847634. 


UROLOGICAL  FOLEYS 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel 
Andover  4261.  Telex:  47236. 

WATER  PIK 


Teledyne  Water  Pik  (UK)  Heathrow 
House,  Bath  Road,  Crantord,  Hounslow 
Tel:  01-897  2501. 


WHIRLING  SPRAYS 

Saffron.  5  Rowlands  Road,  Worthing,  West 
Sussex  3JJ  BN11  Tel:  Worthing  (0903- 
34034). 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel:  Barnsley,  84081.  Telex:  547186. 

WHISTLING  POPS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  848388. 

WHOLESALERS 

M.  Baum,  Wholesale  Chemists  Ltd.,  Monk- 
wearmouth,  Sunderland.  Tel:  Sunderland 
71081. 
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CASH  &  CARRY 

(T.  BRYANT  &  SON  LTD.) 

OLD  BOSTON  TRADING  ESTATE 
PENNY  LANE,  HAYDOCK 

Telephone: 
Ashton  in  Makerfield  76644 

Service  to  the  Independent  Trader 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  —  Slough  23971 .  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 


ZEISS  SUNGLASSES 

Carl  Zeiss  (Oberkochen)  Ltd.,  3136  Foley 
Street,  London  W1P  8AP.  Tel:  01-636  8050 
(15  lines)  Telex:  24300. 


ORDER  NOW 

CHEMIST  &  DRUGGIST 
DIRECTORY  1978 

Manufacturers  &  Suppliers 
List  of  Multiple  Retail  Outlets 
Law  for  Retailers 
Value  Added  Tax 
Who  Owns  Whom 
Pharmaceutical  Organisations 
Forensic  Pharmacy 

These  are  just  some  of  the  sections  included  in  The  Chem- 
ist &  Druggist  Directory  1978. 

The  essential  reference  for  every  pharmaceutical  retailer, 
wholesaler  and  manufacturer.  Send  for  your  copy  today: 

Chemist  &  Druggist, 
25  New  Street  Square, 
London,  EC4A  3JA. 

Price  £15  including  postage  and  handling.  C&D  sub- 
scribers only  £12  including  postage  and  handling. 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd.,  London  N15.  Printed  by  Riverside  Press  Ltd.,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD.,  25  New  Street  Square,  London 
EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  28/16/8S. 


Honeypot 
kills  flies.  Simply. 
Safely.  Cheaply 
-And  fast! JJ 


NEWBALL  &  MASON  LTD. 

Established  in  1850 

SPICES  AND  SULINARY  HERBS  IN* EVERY  VARIETY 
FLAVOURING  ESSENCES  AND  FOOD  COLOURS 

The  Famous 

EXTRACT  OF  HERBS,  LEMONINE,  GINGER, 
SARSAPARILLA,  DANDELION  &  BURDOCK 
FOR  HERB  BEERS  ON  BONUS  TERMS 

Attractively  packed  with  pharmacy  in  mind,  and  also 
available  in  bulk 

Detailed  price  list  from 
Dormston  Trading  Estate,  Burton  Road,  Dudley, 
West  Midlands,  DY1  2BR.   Tel.  No.  Sedgley  2537 
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^continental  style  shopfittings  designed  for  todays  Pharmacy 
plus  full  service  —  complete  installations 
Olney  bros  ltd   jado  house,  northbridge  road. 

Oberkhamsted,  herts  hp4  leg  ° 
free  colour  brochure  04427-5417/9 


Honeypot  sales  are 
booming,  and  it's  easy  to ' 
see  why . . . 
•Real  hygiene— no 
chemical  sprays  to 
contaminate  food. 
•It's  cheap— at  a  fraction  oP 
the  cost  of  other  competitors) 
on  the  market. 
•  It's  efficient— insects  stick : 
and  die  within  seconds,  without 
scattering  or  spreading  germs. 
Hang  Honeypot  anywhere— it's 
harmless  to  children. 

Order  now  from  your  wholesaler  or  contact: 
BEEPLY  LTD  .Benross  House,  Rose  Lane, 
Liverpool  L18  8DH.Tel:  051-724  2261  (10  lines) 
or  telex  627777 

Export  quotations  direct  from  sole  concessionaires  and 
registered  holders  of  Honeypot— BEEPLY  LTD. 
A  member  of  the  Ross  group  of  Companies. 


ensing  INSULIN? 
eryou  getagreatdeal 
from 
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Dorit  be  lost  for  words... 


. . .  when  your  customers  come  looking  for 
effective  relief  from  their  mild  sore  throats 
and  minor  mouth  irritations. 
Take  advantage  of  our  profitable  bonus 
offer  now  -  offer  ends  on  May  31st. 


Each  'Tyrozets'  lozenge  contains  1  mg  tyrothricin  and  5  mg  benzocaine  B  P 
Detailedlinformation  is  available  on  request. 

TYROZETS® 

a  'pharmacy  only'product 
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MERCK 
SHARP 

dohme     Merck  Sharp  &  Dohme  Limited,  Hoddesdon,  Hertfordshire,  EN11  9BU. Telephone  Hoddesdon  67272 

®  denotes  registered  trademark.  By  permission  of  J.  W.  Spear  &  Sons  Ltd.,  manufacturers  of  Scrabble® 


78  5878 


838    Chemist  &  Druggist 


20  May  1978 


